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PUBLISHER'S NOTE

SEST OF THEY

2018 is a truly memorable year with a string of key events that
has happened throughout the world, some of which are of historical
significance. This includes Britain’s highly-anticipated royal wedding
of Prince Harry and Meghan Markle, North Korea and South Korea’s

commitment to “the era of no war”,
PyeongChang 2018 Olympic
Winter Games, and 2018 FIFA
World Cup Russia. In Thailand,
a successful cave rescue of
members of a junior football team
trapped in Tham Luang Nang
Non cave in Chiang Rai Province
transfixed the whole nation.
While the operation itself was
so remarkable in so many ways,
it is how our country and the
world came together as one that
showed the best of humanity.

Therefore, for our annual
holiday edition, our team takes
you on a journey back to some
of the key moments in 2018.
We've also compiled a list of
gift ideas consisting of stylish
and fun products to help make
sure you get just the right gift
for everyone this season. Last
but not least, visit our department
stores and immerse yourself in
the spirit of the holiday season
with beautiful decorations, fun
activities, countless promotions,
and privileges that our teams have
carefully planned and prepared
for you.

We wish you peace, prosperity,
health, and great happiness this
joyous holiday season and during
the year ahead.

ACHARA UMPUJH
PUBLISHER
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EDITOR'S NOTE

Sesl OF T

One of the most remarkable moment in 2018, which
have etched on my memory, is the announcement of
a partnership between The Mall Group and AEG, the
world’s leading sports and live entertainment company,
that will redefine the retail entertainment
experience in Bangkok with a 10 billion
baht plus investment in two world-class
arenas. “EM LIVE” with a capacity of
more than 6,000 people is the Iconic New
Retail & Entertainment District located
at The EMSPHERE, while “BANGKOK
ARENA” with a capacity of up to 16,000
people is the Grand Metropolis, built
on the concept of a City within the
City and located at the BANGKOK
MALL. This two mega projects, once
complete, will definitely place Bangkok
and Thailand at the forefront of world
retail innovation, entertainment events,
Meetings, Incentives, Conferences and
Exhibitions (MICE) and new lifestyle
experiences.

Over the past decade, AEG has
brought artists such as Justin Bieber,
Celine Dion, Katy Perry, Ed Sheeran,
Taylor Swift, Metallica, The Rolling
Stones and many other world-renowned
performers to Asia.

Since this is our last issue of 2018,
on behalf of the board of directors and
staff at Siam Paragon, The Emporiumand
The EmQuartier, | would like to extend
our warmest greetings and best wishes
for the New Year.

KRIENGSAK TANTIPHIPOP
EDITOR
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EDITOR'S NOTE

SEST OF THEY

That time of the year, when we start counting down to the year's end and
welcoming the new one, is fast approaching. It is also time for reflection of
what has happened and what is about to end — what is the best thing that
happened to us, how well we have managed our life, and most importantly,

the lessons we have learned from all
the things we have experienced.

For us, our unwavering com-
mitment to making Siam Paragon
the ultimate shopping and lifestyle
destination for everyone is still
our greatest passion. Every single
challenge we have faced only drives
us further, work harder. In the past
year, we have overcome limitations
and achieved so much to reach the
goal we have set. As the Holiday
season is near, we have planned a
series of memorable celebrations —
from “Siam Paragon World of Taste
Gala” where customers can enjoy
finest gourmet dishes created by
leading Michelin chefs to “Royal
Project Gastronomy Festival @Siam
Paragon” under the concept of 10
Superfoods from the Royal Project to
enhance the quality of life of hill tribes
and that of us in remembrance of His
Majesty King Rama IX, who founded
the project, and as a tribute to King
Rama X, who have continued the
legacy. The end of 2018 will also
see the opening of Thailand’s first
Lego flagship store, and of course,
our highly anticipated Countdown
festival with a stunning light & sound
shows and music performances.

All of these are our holiday
gifts for our special customers. |
wish nothing but the best start to
2019. May each day of the New
Year bring you luck, joy, happiness,
and prosperity.

MAYUREE CHAIPROMPRASITH

EDITOR
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49 IN MEMORY...
FOREVER IN MY MIND

To honor the late King Bhumibol Adulyadej on the second
anniversary of his passing, The Emporium and The EmQuartier
in association with Kitarat Foundation host an event titled “49
in Memory... Forever in my Mind” in remembrance of the late
King whose musical prowess is still celebrated until today.
The Concert features a number of musical artists and honorary
guests performing a selection of royal compositions as a tribute
to His Majesty the late King Bhumibol.
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REMEMBERING OF...
THE LATE PRINCESS MOTHER

Lifestyle Hall, 2" Floor, Siam Paragon

Siam Piwat in association with the Mae Fah Luang Foundation
under Royal Patronage and Thai Beverage host an exhibition
titled “Remembering of the Late Princess Mother” under
the theme “with love and respect” in commemoration of the
birthday anniversary of the late Princess Srinagarindra and
to pay tribute to her immeasurable kindness towards
Thai citizens. The opening of the exhibition is presided over by
Her Royal Highness Princess Maha Chakri Siridhorn.
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MY FRANCK MULLER

Celebrating the unique character of both Franck
Muller watches and its devotees, the luxury Swiss watchmaker
hosted an event at Siam Paragon to launch the new
“My Franck Muller” portrait exhibition. The gallery reflects
the brand’s journey with 60 unique individuals from Thailand
captured by two photographers — Thanakorn Poshyananda and
Eknaree Wachirabunjong. As Nicholas Rudaz, COO of Franck
Muller Watchland, states, “If we had a party in a ballroom with 100
Franck Muller guests and asked to see their watches, it is entirely

1

possible that every single one could be different from the other!
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The Mall Group and AEG, the world’s leading sports and
live entertainment company, jointly announce a partnership that
is destined to make Thai retail history and will redefine the retail
entertainment experience in Bangkok with a 10 billion baht plus
investment in two world-class arenas — “EM LIVE and BANGKOK
ARENA” — set to open in 2021-2022. World-renowned celebs
and artists including Celine Dion, Katy Perry and Thai superstar
Bird Thongchai all take part in a special video clip to congratulate
on this joint venture.
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E OF LUXE

all/Winter 2018

e A UARTIER

EMPORIUM EMQUARTIER
LURE OF LUXE FALL/WINTER 2018

Motion Hall, G Floor, The Emporium

The Emporium and The EmQuartier together in association
with Siam Commercial Bank Public Company host “Emporium
EmQuartier LURE of LUXE Fall/Winter 2018” event introducing
the latest Fall/Winter fashion trends and “must-have” items.
A number of style experts and fashion gurus including Apiwat
Yosprapan give an update on the seasonal trends, with a musical
performance by the artist Ton Thanasit.

AuNIfn A WuinBen waz A Wumabias sauiusuiang
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Fi-aUER AunaFemanulssyivlanasmnau
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LUCARIS

Crystal of Moder'r_‘n Asia

RISE AND SHINE

A TOUCH OF LUXURY EMBELLISHED WITH CRYSTALS FROM SWAROVSKI®

Each elegant SPARKLE glass is embellished
with Swarovski’s celebrated ‘Aurora Borealis’
crystal which was developed and named
together with Christian Dior in 1956.

A. The Sparkling Set
B. The Travelling Set (brown/purple)
C. The All-Purpose Set

You
n Lucaris Crystal @ LucarisCrystal Lucaris Crystal

www.lucariscrystal.com
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THE OPENING OF CASA LOEWE
SIAM PARAGON & FW 18
RUNWAY COLLECTION LAUNCH

Casa Loewe Boutique Store, M Floor, Siam Paragon

PP Group celebrates the Opening of Casa Loewe at
Siam Paragon with the launch of its Fall/Winter 2018 Runway
Collection. The store itself follows the new store concept
introduced by the brand’s creative director Jonathan Anderson
and spread over 101 sgm of space on the M Floor, showcasing
its latest collection as well as accessories.
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wwiAnlval o gudnisdngaiunisinau A liendudaléta
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FONNELLI

The FONNELLI collection is a boutique mattress with a posh exterior
for modern urban wellers. Featuring ultra supportive Super Bonnel Coil
system with foam encasement at the base core, 6 layers of natrural-based
Opened-cell Organique foam with zoning system allow distinct level of
relaxation for the different body parts.Pressure-relieving Authentic
Talatech Latex is naturally hypoallergenic, exceptionally durable, ultimately
breathing for better air circulation yet highly resilient to let your muscles
recover overnight for your perfect sleep.

Carefully hand-crafted
In order to maintain perfect cleanliness and purity, we use only water-based and naturally
derived liquid adhesives during the creation of all our bedding products.

2

Natural Therapy for Perfect Sleep



NAGARA PAINTING EXHIBITION

The lonic designer Nagara Sambandaraksa, joined by stars
and social elites, unveils his annual art showcase: the third
“Nagara Painting Exhibition” to the public. Featuring 36 abstract
paintings, mostly large scale, the art work reveals the hidden side
of him as a talented artist with beautiful brushstrokes. Part of the
proceeds from the sale of the paintings will go to Ramathibodi
Foundation.
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Good sleep boosts

positive energy
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CAFE LEITZ BY PACAMARA

Leica launches CAFE LEITZ BY PACAMARA, a lifestyle
cafe specifically designed for users and fans of the German
camera maker. Leica lovers can expect a cozy meeting point
for members of the Leica community to exchange knowledge,
personal experiences, and preferred techniques. There are also
limited edition Leica t-shirts available featuring exclusive screened
print designs by renowned art illustrators.
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Find_us in The Mall Group
-Siam Paragon, M Floor at Shoes & Bags Salon
(Ladies Shoe Department)

-Emporium, 1st Floor at Shoes and Bags Salon
(Ladies Shoe Department)

-IG: F-knit Thailand : :
-Facebook: (@fknitthailand) . - , ' 3

Looksi: www.looksi. com/women/shoes/fkmf/ o T - : - -
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EXTRAVAGANCE

Top of everyone’s shopping list,
this assortment of lovely jewelry will add even more sparkle
to your already-glamorous holiday wardrobe.
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1. Der Mond 2. Gems Pavilion 3. Prima Gems 4. Mikimoto 5. Piaget 6. Gems Pavilion 7. Siam Tiara 8. Mikimoto 9. Sirinapa Diamond 10. Der Mond 11. Blue River Diamond

12. Sette 13. Chanel 14. Tiffany & Co. 15. Der Mond 16. Blue River Diamond 17. Van Cleef & Arpels 18. Rajdamri Gems 19. Piaget
20. Tiffany & Co. 21. Der Mond 22. Siam Tiara
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Available: The Emporium, The EmQuartier, Siam Paragon
Blue River Diamond GF The Emporium, MF Siam Paragon Chanel MF The Helix Quartier, MF siam Paragon
Der Mond, Siam Tiara, Sirinapa Diamond, Tang’s by ChuaLee 1F Siam Paragon
Gems Pavilion, Rajdamri Gems MF The Emporium, 1F Siam Paragon Mikimoto MF Siam Paragon Piaget Boutique, Sette MF Siam Paragon
Prima Gems MF The Emporium, MF Siam Paragon Tiffany & Co., Van Cleef & Arpels GF The Emporium
*For more information contact shop
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EXTRAVAGANCE

{

SOMEWHERE
OVER

Sparkling and glittering in stunning shades, this assortment of
precious jewelry is truly perfect for year's end celebration.
ArsauduansiAlnATaddLmInAdusesani
SranthanmprgILkinsedueaesliAndiiage

1. Premiera Exquisite Jewellery 2. Trez Jewelry 3. Prima Gems 4. Tiffany & Co. 5. Gems Pavilion 6. Blue River Diamond 7. Tiffany & Co. 8. Premiera Exquisite Jewellery
9. Van Cleef & Arpels 10. Gems Pavilion 11. Prima Gems 12. Tang’s by Chual ee 13. Gems Pavilion 14. Cartier 15. Cartier 16. Tiffany & Co. 17. Sinnapa Diamond
18. Sette 19. Prima Gems 20. Piaget 21. Trez Jewelry 22. Rajdamri Gems 23. Tang’s by Chual.ee
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“Available: The Emporium, The EmQuartier, Siam Paragon
Blue River Diamond GF The Emporium, MF Siam Paragon Cartier, Prima Gems MF The Emporium, MF Siam Paragon
Gems Pavilion, Rajdamri Gems MF The Emporium, 1F Siam Paragon Piaget Boutique, Premiera Exquisite Jewellery, Sette MF Siam Paragon
Sirinapa Diamond, Tang’s by Chualee, Trez Jewelry 1F Siam Paragon Tiffany & Co., Van Cleef & Arpels GF The Emporium
*For more information contact shop
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EXTRAVAGANCE

A TRULY CLASSIC AND TIMELESS
MASTERPIECE FROM CARTIER!

Cartier Juste un Clou: Cartier’s icqnic collection of statement bracelets.
Cartier Juste un Clou peawaatuninlateiialumfnuiuaeapifines

First launched in the 1970s, Cartier Juste un Clou
changed the face of the jewelry industry forever. Who
would have thought such a fine piece of jewelry would

have such a humble origin? The creative twist on
a familiar object was designed by the genius Aldo
Cipullo, who left his hometown in Italy in pursuit of
his dream in New York. With this masterpiece,
Cipullo has created a truly modern jewelry
making the ordinary exquisite, while at the same
time, reflecting a wild liberating mood of the
era where modernity, creativity and freedom
prevailed.
The latest Cartier Juste un Clou
collection comes with an eye-catching surprise
with bracelets shaped like gracefully bent nalils,
like the original, but with a chic more streamlined
twist. They are available in yellow and pink gold.

Discover your answer to a modern sophisticated
lifestyle that inspires, distinguishes and expresses at Cartier
Boutique, Siam Paragon and The Emporium.

mm‘mw Cartier Juste un Clou ﬂmngmmuiuﬂ 1970 filg
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Toawiy Auaieassd Laznislanldesfinuainnsauifne
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pSailAduAeas Cartier Juste un Clou mfam@mummmﬂmng
mwmunummLsnﬂﬂwm’mﬂmiﬂimﬂiaumﬂvxm Miliifnla
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Aunuussiunalauazinevendimudulnaisiiaanaing sy
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ALNNNIIINDW LAY A LENINEeN

Cartier MF The Emporium, MF Siam Paragon

38



—— GIFT 19 —

Gift box illustration by Phannapast Taychamaythakool

Siam Paragon Ground Floor | Siam Paragon 4th Floor
Emporium 4th Floor

@ erbthailand [ erbthailand @erbthailand

www.erbasia.com



EXTRAVAGANCE

REWARD YOURSELF

Timepieces are the ultimate gifts one can award oneself. Not only these horological instruments signify previous successful achievements,
they are pieces of precious jewelry in their own right which can be worn at all times. Your wrists do deserve these luxurious timekeeping gems.
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AUDEMARS PIGUET

Royal Oak Concept Flying Tourbillon is a statement
piece among female watches with a 38.5mm dial in
white-gold case. The Flying Tourbillon movement set
with dazzling 3.58 carats of diamonds will indeed
draw all eyes.

afrafisnnludaasunRnagudiesion
Royal Oak Concept Flying Tourbillon
AusFauladfinadauin 38.5 uu.
nalnnanesy e lsedimes
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HERMES

The house lends its
creativity to their watch collection
with a new release of Cape Cod.
Stainless steel square case in 29mm
size paired with navy blue double tour
straps while the dial features the anchor
chain motif. Another great everyday alternative
for stylish women.

BOVET

Amadeo Fleurier 39 “Fan” is made
with art-loving female in mind. Fans,
the central theme of this collection,
are painted and in-laid on the mother-
of-pearl dial using various skillful
artisanal techniques. A white-gold
case decorated with diamonds comes
on dark blue alligator straps.

Amadeo Fleurier 39 “Fan” ifhuniinn
Amsugnnassnuaslualuaidays
wszuihilanfenvesléFunismnusty
FramaTiaae LAzt ug AN
Lﬂu@fa@mmmﬁmﬁulmuwmﬂi:tﬂm
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desinaninynyrndlunissehn§uniinig The Cape
Cod fulyaifiusFeuivatNARARERATA 20 NN, il
anamtl@uRuuuy Double Tour Wianmanussuiilaaneld

CHANEL

Boy Friend
Skeleton sports the
trademark octagon case.
Its skeleton face enables a
clear visibility of Chanel Caliber 3
movement while diamond studs
provide an elaborate and exquisite
framework to the dial.

Anuilefgauikil Boy Friend Skeleton Tamisiu
dwandnenifadaFaunseiliudn WFuaau
garammamthilaginiaduiiwenaln Caliber 3
Chanel agnefnian waziseitingssausaEau
ALNIIARTLIIIAN

gneany siuflus@entaulanniimen

PATEK PHILIPPE

See the year ends in the most
memorable way with the latest Twenty-4
Automatic. This timeless ladies watch
launches an automatic version and is proposed
in a sophisticated diamond-set rose gold.
daietaneTiaunaawedislsiaign The Twenty-4
Automatic NnFaxa lniivilaniaian nalndnlum
TN W?@Nﬂ')’m‘lﬂﬁ‘ﬂi"ﬁﬂﬂ')@ﬂii‘ﬂiﬂ@ﬂmeﬂ"li‘ﬂﬁ‘vﬂ‘u
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’ BVLGARI

Bringing Italian’s taste
and watchmaking technique
together, Finissimo Skeleton features
Swiss Caliber BVL 128 SK with an
ultra-thin skeletonized design of 2.35mm
epitomizing its dashing ltalian aesthetic.
dhenanamlyy e nduLaznsIzAng
W1ANg§14 Finissimo Skeleton finaunalnaiaandiues
BVL 128 SK lugLluuisiniasiununaidissiiiess 2.35 uw. i
AlaiGaungaualnddnnalfetnsuendannan

Seamaster Professional Diver 300M makes a grand
comeback with an outstanding makeover. The watch
includes Master Chronometer Caliber 8800 and is

operational underwater of 300m maximum depth.

nendusneenEdlunjias Seamaster Professional
Diver 300M wianalaillusilansin nelufnsganen
naln Master Chronometer Caliber 8800 neiuanl@siinig

= 1 v ] =< ¥
HUNLUUUUY NTaNnadneiaan 300 LNMﬂWV]ﬂL')ﬂ’]

ROLEX

this model even further.

o

With its reliability and rugged
appearance, GMT-master Il is a

watch of choice for serious travelers.
The relaunch of the Calibre 3285 movement
reinforces its dependability. Everose Gold 18
alloy bracelets elevates the pull and versatility of

GMT-master i genuuLIen nAuaULLeeTn
athauisie Magldnenisuynaniiuaznisvineaeanalnl
ARILRS 3285 AUt aglenszALEauLazatBU AN
JannasAn Everose Gold 18 NiAfasiauipuNmilonanan
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BELL & ROSS

Created in tribute to
Bell & Ross’ racing plane in
the Reno Air Races, this BR V2-94
Racing Bird not only features accurate
chronograph, the colors and details exude
sleekness. Limited to 999 units only. .

deriaustiunialaaniasesiuaanuizegen
wiualediu The Reno Air Races gfu BR V2-94 Racing
Bird Mliieadszuudunalastunswgausiudl usd
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JAEGER-LECOULTRE

When JLC launches a collection of sports watch,
Polaris Automatic becomes an instant hit. The design —
ablend of timelessness of the popular Polaris of year 1968
and sports look — as well as the precise caliber 898/1
movement make this model another great choice.

wazianaa JLC lutlilfecenlyiu Polaris
Automatic iWEWUANUTUERATR Polaris
i A.A. 1968 gnrsianuafsludiaud
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EXTRAVAGANCE

A CeELEBRATION OF TIME

In celebration of the imminent festivities, there’s nothing more perfect than indulging yourself with an impeccable gift — ultimately a sublime timepiece.
Not only is it everlasting, this precious object typifies success and nourishes the soul.
Tutnnaukimaednaseduil liderlsdlindnismevesdnauiiauatng “win1’ dnizeu uanannasauAviianianaiuda
dafludauniuskpandiandanemisaslasedacldansos

CARTIER

TANK CINTREE SKELETON

To celebrate the 100™ years Tank anniversary,

Cartier releases its Tank Cintrée Skeleton in

s 18K pink gold with only 8mm thickness.

- The original Tank was launched in 1921 in
an elegant timeless design befitting a valuable
timepiece. The skeleton caliber 9917 MC
promises an accurate timekeeping. To add
to its value, the beaded crown is set with a
sapphire cabochon with blued-steel hands,
signifying a true Cartier piece.
ANAABIARALAATY Tank ATLIFAL 100 T
ﬁQﬂzgﬁﬁ?muﬂﬁﬂﬂ Cartier 14 Tank Cintrée Skeleton
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Cartier MF The Emporium, MF Siam Paragon




CARTIER

SANTOS DE CARTIER
SKELETON

Staying true to its aviator origin,
the latest Santos De Cartier
Skeleton watch showcases its
skeletonized bridge which form
Roman numerals in a steel case.
Individually numbered movement
consist of 138 parts reflecting

the intricacy of Cartier’s skills in
watchmaking.
ANUFABARITYYNUUBIUIRNUNTU
4 Santos de Cartier Skeleton l?‘i‘ﬂulmil
AN A AU N TUULALNLAFLN
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Cartier MF The Emporium,
MF Siam Paragon

RICHARD MILLE

RM 35-02

RM 35-02 is another interesting
pick for a special time of year.

It features a baseplate and bridges
made of grade 5 titanium with
RMAL1 calibre. This multi-function
Richard Mille bejeweled with
diamonds is waiting to captivate.
Bnuilasiaiaandwiidasaniis
1841 enlvifu RM 35-02 Nlnawsiu
pasiA LTI FaunfuaBuAN
udaunsesnelnmidlaningm 5
daunalna@iues RMALT uanann
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PMT The Hour Glass
GF The EmQuartier,
MF Siam Paragon
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PIAGET

ALTIPLANO SKELETON
Altiplano Skeleton continues to
reign as the thinnest mechanical
skeleton movement in the world.
This GOA37132 1200S self-winding
movement is only 2.4mm thick.
Brushed and decorated with
precious gems, the case is made
from 18K white gold with 38mm
diameter. This piece suits those
who delights in wearing what feels
Iill<e areal sel;cond—skin wristwatch.
HAauANINATRIA LI
Unefigaatnepiaiiies duiusa
GOA37132 umauna lndnlusis
12008 LUNIEN 2.4 Wi, Tousta
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Piaget Boutique
MF Siam Paragon

HUBLOT

BIG BANG UNICO ALL
BLACK SAPPHIRE

The highly innovative Hublot Big
Bang Unico All Black Sapphire of
45mm is crafted from blocks of
sapphire crystal. The captivating
transparency of the case is
powered with HUB1242 Unico
chronograph with black straps.

A limited number of 500 pieces
have bqep manufactured.
wiAnmdansasgraenuinnsss
’;iu Hublot Big Bang Unico All Black
Sapphire fefaFauasasanTlng
WA 45 1. wihilaainiasunlaes
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EXTRAVAGANCE

JAEGER-LECOULTRE
RENDEZ-VOUS MOON

In accordance with watchmaking
tradition, Rendez-Vous Moon
dedicates its creation to women.

The black enamel dial forms an
elegant style, featuring automatic
caliber 935 which also displays moon
phase. With a precious setting of
prilliant-cut diamonds, this Jaeger-
LeCoultre timepiece is a must to add
to the existing watch collection.

97if Rendez-Vous Moon liiunns
Uszhnguindwiugningss
Autlszniiiadn awdhiunfinai
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Jaeger-LeCoultre MF Siam Paragon

CARTIER

CLE DE CARTIER

A true timekeeping gem for women.
The case and dial of this model

are perfectly laid-out and set with
dazzling diamonds. It houses

caliber 1847 MC movement in an 18K
white gold case with 31mm diameter
along with pink alligator straps.
hinFndmiugnanassesauiags
Taliesdnnsnsdlsznauliadnalszdin
wriflTuANAAugFeInTIlnay
uufFauLaeuthilndedaau sz
FUELYNHNNE LaNALNUEfe
nalndnludRa@ias 1847 MC
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Cartier MF The Emporium,
MF Siam Paragon

PIAGET

LIMELIGHT GALA

Beyond any imagination, the
Limelight Gala in 18K rose gold
set with diamonds and round face
strike a great balance. Mesh of
woven rose gold links of bracelets
add femininity and is perfect for

a night out.
Tnausumtieaunuinisiuuninagu
Limelight Gala fusaFeulsalnas
18 nedndaunasLwdudnaiaansy
Autlavinanedeassa dTuan
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Piaget Boutique
MF Siam Paragon

FRANCK MULLER
LONG ISLAND

Long Island pays tribute to

Art Deco movement with its
rectangular shape and numbers
unique to this model. The dial is
adorned with diamonds encased
in 18K white gold - reflecting

the sophistication of the wearer.
AnuilafunuwiAalrenfmala
LN Long Island Taliiera
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Franck Muller MF Siam Paragon



VACHERON
CONSTANTIN
HARMONY CHRONOGRAPH
SMALL MODEL

A fascinating interpretation of
chronograph watch results in this
delicate Harmony Chronograph
Small Model. Its 18K 5N pink gold
case bejeweled with diamonds.
The Caliber 1142 movement is
renowned for its precision and
accuracy in time measurement.
mﬁﬁmmmﬁmi@ﬁuﬂmw
dwugnnasiaialuaifindugu
Harmony Chronograph Small Model
fudautesanau lnaannziaEeu
WariTnast 5N 18 Nz Uszdimes
uuzeusaien melufiasenaln
laaugeiiendiued 1142 fiuaedde
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Pendulum MF Siam Paragon

RICHARD MILLE

RM 023

Another sophisticated and distinct
item, RM 023 is made from rose gold
and set with diamonds. A unique
dial design sees roman numerals

in appliqué. It features automatic
movement that represents the
ultimate in innovation.
danuvigusmilasziuiniludiug
RM 023 fiazenlsalnadlsziumaslu
aladnldwilewlas anueiuihilalasu
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PMT The Hour Glass
GF The EmQuartier,
MF Siam Paragon

JAEGER-LECOULTRE
RENDEZ-VOUS TOURBILLON
ENAMEL

Another object worth collecting

for its heritage and haute
craftsmanship. An extremely
mesmerizing piece with high
precision tourbillon as well as

the dial ornamented with

age-old enameling technique

and sparkling diamonds.
wiinGeuludngudnasillilu
ATRLATAN mexmmfmud”mpiiu
wazusan 1 AneemsudauiumLs
nalngFhengALuen NIAnuss
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Jaeger-LeCoultre
MF Siam Paragon

FRANCK MULLER
CINTREE CURVEX™ LADY
MOON PHASE

Cintrée Curvex™ epitomizes
complete feminine refinement with
its complex automatic movement,
precise moon phase, curvy
dial-design, and case with graceful
pave diamonds setting.
aziieuaniuguelauninaguy
Cintrée Curvex™ aeiaauysniia
Msludeadudeurainalndmlus
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Franck Muller MF Siam Paragon



2018

Before 2018 ends, let’s recap the momentous events in the world of fashion,

-

WE ARE THE CHAMPION!

Being a year of sports, the fashion world also wants to enter the game by launching
cool kicks — with Balenciaga, Gucci, and Vetements as strong contenders. Design varies
from original style to collaborations with major sportswear brands such as Adidas and
Puma. Latest Fendi and Fila collab borrows sportswear aesthetics with items like hooded-
sweatshirts, sweatpants, and oversized tees which can be worn while in or out of office.
Off-White by Virgil Abloh spearheads the trend by surprisingly transforming Louis Vuitton
into sports-inspired collection.
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—VERYONE
S TALKING
ABOUT

characters of the year, global phenomenon and other memorable periods of the passing year.
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NO MORE PLASTIC

With increasing movement towards a plastic-free
world, fashion industry’s take on this goes further.
Atransparent plastic bag, to replace single-use plastic
bags while doubling as handbags, like the one by
Céline has topped the it-bag list and now belongs
to #oldceline. Another covetable piece is none other
than Chanel's haute rainwear worn to strut pass the

runway’s waterfall.
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Who would have thought that neon brights of the
2000s would make a fashion comeback? Pick the color that
“complement”. Grab a basic tee in any of these fluorescent
shades, pair with well-worn jeans to carry the look off.
What do you think?
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COLOR OF THE YEAR

Six years ago Virgil Abloh was known as Kanye West’s
friend. Today the status of this Ghana-born designer of Off-
White streetwear has catapulted into the top of big brand’s
most-wanted list from IKEA to Nike before accepting a position
as artistic director of Louis Vuitton’s menswear collections
where he becomes the first African-American designer in
this powerhouse’s 164 years history. Virgil’s first Louis Vuitton
collection for Spring 2019, in the middle of Paris, featured a
rainbow inspired by The Wizard of Oz leading a notion of a dream
come true. He even made an Instragram post, the caption read
“You can do it too”.

DESIGNER’S MUSICAL CHAIR

Fashion industry has overseen its seasoned designers making
new marks at major fashion houses this year — from Virgil Abloh at LV,
Riccardo Tisci at Burberry to the celebrated Hedi Slimane debuting
at Céline. All we should do now is to sit back and let their sales prove
themselves — especially with the controversial collection from Slimane.
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BLACK MAN AT LOUIS VUITTON MENSWEAR
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MEGHAN MARKLE

Duchess of Sussex the first former American actress
and commoner to have gained the title, married Prince Harry,
6" in line to the British throne, last May in the presence of
600 familiar faces at St. George's Chapel. Prince Charles
escorted her through the quire of the chapel instead of her
father. Prince William was best man while Prince George
was the page boy and Princess Charlotte was a flower girl.
Diamond Bandeau Tiara, made for Queen Mary, was lent
to Markle by Queen Elizabeth Il. The groom presented his
bride with Princess Diana’s diamonds as well as a diamond
from Botswana to make into an engagement ring. Latest
news surfaced of her pregnancy after making headlines for
Clare Waight Keller of Givenchy after endless praises of the
wedding gown. Now the #givenchylism is trending again.
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WILD BOARS ACADEMY

SHISEIDO X SIRIVANNAVARI

PRINCESS HANAYAKA COLLECTION

The most-talked about in both beauty and
fashion worlds when two nations collide in a form
of a special project between SHISEIDO of Japan
and SIRIVANNAVARI, a leading international
fashion brand. Princess Sirivannavari Nariratana,
the brand’s creative director, has created a special
makeup collection with well-chosen colors
for various looks. The packaging design taps
into Japanese heritage featuring leaves of rice,
bees, and lovebirds —just perfect as a collectible.

fapaid uwwmﬂu‘[mmummmmm
unldile 2 Ui‘“’LWﬂUi‘ﬁ‘ﬂUﬂuﬂNLL?ﬂIHIﬂﬁ?Wﬂ@
NLABIZUIN SHISEIDO mmﬂi“mﬂmﬂu LAY
SIRIVANNAVARI Wwilduu s fduinlag
NILRINATULED WIZBIALRNA I LU TUI5mIL
gnensEheai1assAlLIug SIRIVANNAVARI
nieaFnassAraanAturTasdranlnasue
ﬁZWW]Nﬁmﬂi‘ﬂmL[ﬁN‘Mu’ﬂ@M@’mV@’m@ﬂ BN
mmmaLmeﬂmwm@umwmmmmumﬂu
naNNAUTLANET94N B wazunaWitim s
wazsneAulutesdranduaNaesg1Indan

13 boys of the Wild Boar Academy

THIS IS ME
VATANIKA

Prae-Vatanika Patamasingh
na Ayudhaya becomes famous
overnight when she, as the first
designer, launches her own reality
TV show called This is Me Vataika.
With over 1 million views for each
episode reveals that any girls can
look beautiful in her design. Her
golden phrases, said in British
accent, such as “You can’t be
me” or “if you can’t work like a
professional, just continue to be
extras then” sends inspiration to
many women of 2018 to dress
sexily, given the appropriate
occasions, just like Queen Prae.

=
=]

FAtNNAL WNG-9MNTNN TINNAEI b agaen

o o . dy X o A ade o
LLW%@%LummummmwummLimm‘ﬂm This
is Me VATANIKA mmwmmwv@mumm@u
Lwlumumwmqmiﬂwim‘lﬁnmqmemﬂﬁﬂ,u
1AND9 VATANIKA Wsiassanasdniileisinues
L8 LT “You can't be me”. %138 “Bnnanulaiifln
A a @ Y [ o ] 1 d‘
Haeaniseausnlsvnausaldusey’ snamni
aauaTunnala Wi n 2018 gnuduasing
fnawAzmuanusiLnsiuiiuLng

disappeared inside Tham Luang Nang Non
Cave, Mae Sai district in Chiang Rai province

on June 2018. are Thais and foreigners were involved in the

rescue including professional rescuers, divers,
A o = 1| = 1 dl 7 . . N
”ﬂ‘ﬂ’mu’m‘ﬂuﬁﬂﬂﬂg‘ﬂtﬂ’ﬂ,mmLLEJ’ZMEJWWWEJL‘IHLM geographers, climbers, police and soldiers.
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S’UVIMOL 100 ICONIC
COLORS

An installation art of S’uvimol’s iconic
bag — Mini Square F — came on show at
The Emporium. An extravagance display
demonstrating 100 bags in 100 shades of
premium exotic leather from snakeskin, ostrich,
lizard, and crocodile. Some limited-edition color
would not be produced again. Certainly an
exclusive showcase of Thailand’s top accessory
brand.
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BANGKOK ART
BIENNALE

The time has come for Bangkok to flourish
with 200 art-pieces from 75 global artists at
Bangkok Art Biennale (BAB 2018). This is the
first time for Thailand to host an international
exhibition of contemporary art with artworks
being displayed in 20 Bangkok landmarks
under the Beyond Bliss theme. The exhibition
runs until 3 February next year.

KMS

is the distance
from the cave entrance
to Nuen Nom Sao
slope where the boys
were stranded.
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was an end to the rescue headed by Mr. Narongsak Osottanakorn,
Chiang Rai’'s Governor at the time. He famously announced “whoever
is not ready to sacrifice themselves for work, whoever wants to go
back home to wives and kids, you are welcome to sign out and leave.
| do not report to anyone. Who wants to work, please be ready every
minute of today. Think that they are our sons”. And with that, this current
Phayao Governor has certainly gained a place in the hearts of the Thais.
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CELEBRITIES FACE OFF

Definitely a year of many memorable
face offs — who would you pick?
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TEAM BRIGITTE MACRON
']
TEAM MELANIA TRUMP
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DAYS HOURS MINS.

is the duration the boys were inside the cave.
The last person to leave the cave was Doctor
Pak Loharnshoon. Dr. Pak has undertaken
all special forces trainings in Thailand and is
dubbed “the most invincible doctor in the land”.
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THE 2018 WORLD CUP

World Cup 2018 was hosted by Russia, the first to be held in
Eastern Europe. This year's games underwent digital transformation
using Goal-Line technology, assisting the referee in determining if
a goal has been scored by using 14 high-speed cameras to track
and send signals to the referee’s watch within 1 second. Year 2018
also used Super Slow-Motion cameras with Video Assistant Referee
technology or VAR to replay different footages to make a call on fowls
or offsides.
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THE POWER OF BLACK PANTHER

The first superhero film about African descents and that is Black
Panther’s key to success. The first movie by 31 years old African-
American director, Ryan Coogler, it topped the US box office and is the
only 1 of the 3 fims that earned domestic revenue of over 700 million
dollars (apart from Star Wars: The Force Awakens and Avatar). Globally,
Black Panther made over 1.346 billion dollars. All cast members were
of African descents which woke #diversity and #blackmatters trends.
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THE SMARTEST SMARTWATCH:
APPLE WATCH SERIES 4

The best-selling watch globally sends its latest version, Series 4,
to appeal to fitness freaks. With bigger display of 40mm or 44mm, it is
able to launch 8 Apps all at once. With a single charge, battery lasts 18
hours. Its S4 chip with 64-bit dual core processor delivering incredible
processing speed. The speaker is 50 percent louder enabling clearer
communication. Moreover, it comes with SIRI and ECG capability to
take electrocardiograms while alerting you when you experience irregular
heart rhythms. The new watch also features fall detection which sends
an alert to an emergency number. It also stores data about the heart,
tracks activities and sleeping pattern, mindfulness, and nutrition. Such
critical health information can be sent to a doctor for diagnosis. Pure
genius!
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NEW GEN OF FITNESS TRACKER:
FITBIT ALTA HR

Fitness tracking wrist-strap that improves sleep quality for a better
life. The watch features PurePulse® Heart technology that monitors heart
rate 24 hours a day. Another interesting function is Sleep Insights which
guides you on Sleep Stages from the initial stage to deep sleep. It also
contains automatic sleep-monitoring system. It has 7-day battery life
with just 2 hours charge. Small and extremely light.
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THE BIGGEST
BOY BAND
IN THE WORLD: BTS

A phenomenon occurs when seven boys
of BTS band from South Korea becomes more
famous than any other bands in history. Even
Guinness World Records lists them as the most
tweeted artist in 2018. They won Top Social Artist
Award at 2018 Billboard for 2 consecutive years,
overtaking the likes of Justin Bieber. They are the
first-ever Korean band to perform live at this music
award, with their singles “Fake Love”. In the same
year, the boys topped the Billboard 200 chart, not
just once but twice from the aloums Love Yourself:
Tear and Love Yourself: Answer. Their 40,000
concert tickets at Citi Field in New York were sold
out within 20 minutes. Moreover, they are the first
K-Pop act to deliver a 7-minute speech at the
United Nations and raised 1.03 million dollars as a
result. #B8TSLoveMyself was used 6.7 million times
in the social media. Finally, they were featured on
the cover of October issue of Time Magazine — the
caption read “Next Generation Leaders’.
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MISS UNIVERSE

IN THAILAND

This is the 3* time Thailand has
had the pleasure to host Miss Universe
pageant. The first was in 1992 and
Lupita Jones of Mexico was crowned.
Next was in 2005, Natalie Glebova from
Canada won the title of Miss Universe.
This year Thailand has paid 400 million
baht in licensing agreement to hold the
67" pageant. Activities will be held in
both Bangkok and other towns across
different regions before the final round
at Impact Arena Muang Thong Thani on
17" December. Sophida Kanchanarin or
Ning is Miss Universe Thailand 2018 and
will represent the nation at the pageant.
This year definitely lets Thais cheer
and support their contestant in a more
intimate way.
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Became Thailand’s most famous of the year is none other than BNK48. This girl group
has gained cult celebrity status and their popularity continues to grow.

ams\‘mﬂm@wum\mﬂmtmmmmmLmaﬂﬂmaiwa’mmqu@mqﬂlﬂLfom BNK48 Aq
LﬂquLLm’Luwuw‘mﬂﬂﬂmLL@”ﬂmqmmuﬂmmuwmuu

20,0005

is the price to pay to become Founder
Member and get rare signed photographs
of the band.
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Cookie on YouTube
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< their CDs and singles
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is the auctioned price of a signed
photograph of top members
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Dress + Cape + Earrings Loewe
Skirt + Shoes Gucci
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acket + Dress + Belt + Socks Moschino x H&M
arrings Loewe
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Stylist Pannatorn Boonmahitthisuc
Photographer Lik Sriprase|

Model Davika Hoorn

Make Up Preecha Duangpetc

Hair Seik

Assistant Stylist Ekabutr Sriwongusomsi
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One of the most recognized leading ladies in the modern
era of Thailand’s entertainment industry, Davika Hoorne, or
“Mai”, is known among her fans for her talent as much as
her look, as this doe-eyed beauty tackles roles after roles
that have been offered to her with grace and charm.

As her fan base keeps expanding and expanding, she,
however, insists that she is no “perfectionist”, but one who
does things as best as one can given the situation, and
tries to remains calm and positive should things not turn out
the way she expects it to be. “l try to find balance in my life,
to do things that make me as well as people who are
closeto me happy”, says Mai. And what makes her happy in
the past year? We shall find out very soon.

“The best thing that happened to me this past year is
the fact that | get to make my parents happy. I'm having
a house built for my mom. I've been planning it for a while,
and although it is not finished yet, I'm happy that finally the
project has started. To see her smile makes me so happy.

“The next best thing is the opportunity for me to
work outside of Thailand. I've never dreamt of becoming
an international star, to leave Thailand, as | love it here and
all my fans are here. But this year | got the chance to travel
to work in Korea, Vietnam, and many others, as a presenter,
a model or simply to attend events. This is beyond my
wildest dream, a true reward for my hard work.

“Also this year, | had my hair cut short and donated
my hair to National Cancer Institute to make wigs. I'm glad
that | get to be part of this great campaign, to use my voice
to send an important message. I've been part of a lot of
good campaigns in the past, but this one is really special.

“l also got to be an ambassador for WildAid, which is
anon-profit organization fighting against illegal wildlife trade
especially elephant ivories. Again I'm glad that | get to use
my voice for these helpless animals.

“Best people of the past year? That has to be my fans.
They are the best and have been by my side since forever!
I’'m amazed by their unwavering support throughout
the years. Every time I’'m on stage and look at the crowd,
they are always there waving cardboards or LED signs
with my name written all over it. Despite the nature of
my work, I've never once felt lonely thanks to them!”
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INSPIRATION

THE WINTER TALES

The appeal of winter never once fails to entrance. Its romantic vibe and modernity are perfectly balanced ready to tell its story
through beautiful fashion items full of inventive design and irresistible pull.
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CalvinKlein

HIGH-SHINE
The over-the-top materials - PVC,
plastic-coated fabrics, shiny
sequins or bright satin - designers
choose for this season would
surely make trendy statement for
fashionistas. A futuristic piece in
metallic silver is a dress by Calvin
Klein and Off White.
memawmiﬁj Lufaa?mfﬂﬂl"ﬁ"lwnsnuu
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Salvatore Ferragamo

CAPES ARE CHIC )
Cape or over-the-shoulder cloak
is the top answer if you are
looking for a new overcoat style.
Sometime view as draping
_ a blanket over oneself,
thus many may doubt its
: stylishness. However, do not
judge in haste without trying
one on, especially Salvatore
. Ferragamo’s sporty cape with
gold fastenings that will convey
a definite chlcness for the wearer.
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“Emilio Pucci

Balenciaga




Michael Kors

SEQUIN DRESS
Dresses adorned with sparkly
sequins can resemble the work

| of artists. This is the path fashion
designers choose to portray their
thoughts and ideas — Dolce &
Gabbana’s colorful patterned-
sequin creation or Marni’'s abstract
work reflecting the inspiration behind
the collection. .
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Michael Kors

CHECKS PLEASE
Not exactly a newcomer, check print
has been around the runway every
season. The new difference here is
the variety on offer from traditional
brown and black to chromatic
colors. Balenciaga presents
yellow checks while Calvin Klein
offers pastel-hue on light and
thin fabric calling for a hot
summer day. .
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Balenciaga

Diane von Furstenberg
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ASYMMETRY CHIC NON-TRADITIONAL
Imperfection, with its unique SHADES
beauty, has fascinated the fashion _____ Bid goodbye to classic sunglasses

from aviator, rounded-design to
cat-eyes and say hello to new
shapes and inventive futuristic
design this winter. From hot-
colored half-framed ones, crystal
adorned pair by Miu Miu and sport
chic by Balenciaga await.
vanaiduANIuARIAdNIIEnIa e
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" world. Wearing a mismatched pair
of earrings or one single earring is
the trend to rock right now. Louis
Vuitton Wings earrings, made
from 2 types of material, hug the
earlobes perfectly. On the other
hand, the one long, one short
gold earrings by Jacquemus
definitely complete the look of any
stylish women. ‘
A laianysnifaAnnaneai
minsluasastanuidi dusgui
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Prabal Gurung

- FLUFF & FUR
Whether real or faux, fur is the
chosen material for the latest
runway handbags. For this season,
designers use actual fur as well as
the soft and colorful synthetic to
create distinctive design for their
bags. Some even shows cuteness
overload - just like carrying stuffed
teddy bear around.
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HIGH EXPECTATION
If long boots are to be worn this
season, go for extreme lengths
such as knee-high or over-the-
knee. Pick extraordinary design
adorned with special materials
and decoration — leather printed
with chic pattern or leather
patchwork. One outstanding
design is fur-decorated leather
boots that is both fun while adds
a fierceness while mix-and-
matching the items.
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Dolce & Gabbana

CRAFT MAKER
The design of some of this season’s
handbags adopt artisanal crafts
approach, using embroidery and
crocheting methods. Undeniably,
these creations are elaborate works
both in terms of idea and intricate
skills. Dior pairs tribal patterns with
several types of materials while
Dolce & Gabbana’s micro mini bag
showcases elegance like none other.
neuihluiduresdduiifgssdusion
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Saint Laurent

ARTISTIC HEELS

One of the hottest pieces is a pair

of high heels, though not one of
those classic pointed toe pumps.
For this season, the design with high
appeal must show distinctive and
eye-catching heel. Outstanding ones
include sculptural wooden heels

by Jacquemus and Prabal Gurung
as well as Dolce & Gabbana’s
chunky heels embellished with
multicolored crystals.
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dugedans willailddugeinunaniuy
panadniilas il ngniaiknueanuuy
NBunANanlalifasumAnstaLaz
azanAfaaniaanwuLulians
utlanmn eiu Auldunwadszinanssu
luluLIed Jacquemus LAz Prabal
Gurung WATAUMALNANULAIAIERAA
&aznnm 1224 Dolce & Gabbana
gafluAmeviildngn

Dolce & Gabbana



I N S I D E I H E The essence of MCM lies with its effortless aptitude to add fun

into fashion with no limit and to complete the look in an interesting
F AS H I O N Wo R L D way full of eye-catching details. The brand has been inspired by
the city of Munich, as its elements — colors, light and sound, music,

0 F M C M arts and creativity — are perfectly combined.
Its newest store in the heart of Bangkok, with a space of

79sgm, is a showcase of East meets West. Gold-colored special
materials are striking and add grandness to the space with
lightboxes placed in corners to draw attention. The interior uses
soft colors while wooden furniture create warm ambience. ltems are
clearly organized into zones — with a large selection including classic
backpacks, handbags, small purses, and various accessories.
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MCM MF Siam Paragon

AESTHETIC VALUE OF
THE ART OF OFF- WHITE"”

Off-White™, a streetwear brand with a high-fashion edge, is
helmed by Virgil Abloh —an American designer and a creative producer.
He founded Off-White™ with the aim to make this label a midway
point between street style and luxury fashion just like the color grey
that is a shade received when black and white are mixed.

The label has opened its first “MONOBRAND” flagship in Thailand
titled “BANGKOK”. With a cutting-edge concept and unlike its other
branches, the space of 115sgm is created as a glass room. Light
blue is the color of choice with metal covered stainless steel while
mirror and clear glass are primary materials. The store is scattered with
commissioned furniture to display all lines of Off-White ™ merchandise.

aav-1oy uusudgrTALfnaunsIUANgUYTHIa UAALE
unfidugeatnalduds Inentseanuunresnai@a wetilav (Virgil Abloh)
mblfﬂLuﬂm@vmmu'mmimwmmm'mLmnuuLimuLLmumumﬂm\mﬂ
mmmmamfm‘m “emw 1QWLﬂu@ﬂﬂ\‘lﬂ@"lx‘ii‘”ﬂ')’]\‘if\iﬁ]imLL’)TLL@”LLWﬂ]ui“’ﬁ‘LIm
Li_l?ﬂumuﬂumwmnLﬂum@w'ﬁmmmmmmwLL@”mmmﬂﬂu” .

wazldidaf “MONOBRAND” usisusnludszinalnanialde
“BANGKOK” fiupaumlilvilangauazunnsinsananinauatndmian
FaEnTaRnNLLLNYA 115 maramnsiiiiudesnszan inenld@iaeulu
NNTEANLLBI TmLM@nwmmumm ﬂ?”@fﬂ,m waznszankilulasreaiiman
mﬂiumummt,mmﬂLWmuL@mm@muLﬂuwmw Annsdudaan-laf
nnﬂi:mwmﬂ@u@mwm@u

Off-White MF Siam Paragon
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ANOTHER MAN STORY

Voted as best concept store in Bangkok, Another Story inevitably
becomes a place to pin among tourists. With its carefully curated products
from different parts of the world, including Thailand, it stocks a wide selection
of goods including well-designed items, cool stationery, unique furniture
and household pieces, high quality handcrafted bags, playful accessories,
and minimal-style clothing. Since its launch in 2015, Another Story is the
store of choice not only among tourists but also for Thais.

This year sees the opening of Another MAN Story at The EmQuartier.
For a new shopping experience, the store features a lab for the style-savvy
to respond to your distinct style’s need with a customization service. Visit
the store for high-quality items from around the world.
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Another MAN Story 1F The Helix Quartier

FROM
ONLINE FASHION
TO A STORE
IN TOWN

From a small online site, Pomelo has gained a place in the hearts of all
women —from properly dressed working females, experimental adolescents
1o neatly dressed adults.

Pomelo shop at The EmQuartier, with over 335sgm, is decorated in
warmth contemporary colors. It uses wood as the key material along with
luxurious marble and the colur white. An open space with big mirrors
makes trying on clothes easy anywhere within the store.

mmmmmumnj Tulanaaulail Pomelo naneifhunusugdliulavesgud
NG 1NQW@”Z§WQWWQWHWL?F;I‘].Ii‘ﬂ?;lLLm]‘ﬂumLV]@@uﬂ qmummumunumﬂm
@mﬂ”iimiwml,mulm mﬂfﬂummmummmmmr\

o Uil Pomelo 71 & 1BuAaifias mwaﬂmuwuwﬂfn 335 AN919NRIT
ﬁmLmeﬂTwummummumuﬂmﬂmimfﬂﬂ‘lﬁﬁqammﬂiumtﬂu‘[ﬂ?\imwwaﬂ
leLmﬂﬂumfrmL@mu\‘nmﬂwuﬂﬂuummm wu‘mmumLﬂmﬂfmumummﬂ
m‘tﬂmyﬂ?muLWﬂsl,mmgummiﬂ Lﬂuﬂ‘ﬂ\‘iﬂm‘ﬂ‘ﬂ\‘l@mvlﬂl

Pomelo 1F The Helix Quartier




DESIRE

Givenchy* Saint Laurent*
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Dolce & Gabbana* [ Miu Miu*

Miu Miu*
Dolce & Gabbana*

= Swarovski*
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Balenciaga*

MANIA
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Truly classic and timeless, &“Q;’;
Mulberry* the 80s trend represents the perfect fusion )
and indescribable boldnesg of fashion. ESSE, N / ]
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Audemars Piguet
Royal Oak Frosted Gold
rolina Bucci Limited Edition
@PMT The Hour Glass*

Le Specs
@Accessories Bazaar*

Balenciaga*

Mulberry*

Available: The Emporium, The EmQuartier, Siam Paragon
Accessories Bazaar MF Paragon Department Store Balenciaga, Dolce & Gabbana MF The Glass Quartier, MF Siam Paragon Givenchy, Mulberry
MF Siam Paragon Gucci MF The Emporium, MF Siam Paragon Miu Miu, Prada, Saint Laurent MF The Helix Quartier, MF Siam Paragon PMT The Hour Glass
GF The Helix Quartier, MF Siam Paragon Swarovski 1F The Emporium, 1F Siam Paragon, MF Paragon Department Store
*For more information contact shop
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Bottega Veneta*

THE
RED HOT
CHILLI

Red has the power to transform the ordinary

to something much bolder and daring. Let’s spice up your life

and get dressed in the hottest shade of the season.
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Hermes*

Valentino*

Saint Laurent*

Kate Spade*

Givenchy*
. Miu Miu*

Dior
@Beauty Hall*

Joseph*

Miu Miu*

TS - >

Dolce & Gabbana*

MCM*

Available: The Emporium, The EmQuartier, Siam Paragon
Beauty Hall MF The Emporium, MF Paragon Department Store Bottega Veneta, Fendi GF The Emporium, MF Siam Paragon Chanel, Miu Miu, Saint Laurent, Valentino
MF The Helix Quartier, MF Siam Paragon Chloé MF The Emporium Dolce & Gabbana MF The Glass Quartier, MF Siam Paragon Givenchy, Hermés MF Siam Paragon
Joseph GF The Emporium Loewe MF The Emporium, MF Siam Paragon Kate Spade GF The Glass Quartier, MF Paragon Department Store MCM GF The Helix Quartier,
MF Siam Paragon Swarovski 1F The Emporium, 1F Siam Paragon, MF Paragon Department Store

*For more information contact shop
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Louis Vuitton*

o F Kate Spade*
EEN

A symbol of absolute pride for its owner
with such beauty, sophistication and unigqueness...
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Balenciaga* |

Available: The Emporium, The EmQuartier, Siam Paragon
Balenciaga MF The Glass Quartier, MF Siam Paragon Beauty Hall MF The Emporium, MF Paragon Department Store Burberry, Fendi GF The Emporium,
MF Siam Paragon CK Calvin Klein MF The Waterfall Quartier, 1F Paragon Department Store Gucci, Louis Vuitton MF The Emporium, MF Siam Paragon
H&M 1F The Waterfall Quartier, 1F Siam Paragon Kate Spade GF The Glass Quartier, MF Paragon Department Store MCM GF The Helix Quartier, MF Siam Paragon
Miu Miu, Prada MF The Helix Quartier, MF Siam Paragon Proenza Schouler MF The Glass Quartier
*For more information contact shop



Louis Vuitton*

Burberry*
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IT’S
NOT JUST
A PRINT

Each piece tells a story of how the flow
of patterns magically meets the rhythm of
colors and striking geometric lines.
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Dolce & Gabbana*

-

Salvatore Ferragamo*

Mulberry*

Mulberry*

Available: The Emporium, The EmQuartier, Siam Paragon
Burberry GF The Emporium, MF Siam Paragon Dolce & Gabbana MF The Glass Quartier, MF Siam Paragon Gucci, Louis Vuitton, Salvatore Ferragamo
MF The Emporium, MF Siam Paragon Hermeés, Mulberry MF Siam Paragon Shoes & Bags Salon 1F The Emporium, MF Paragon Department Store
Zara 1F The Glass Quartier, 1F Siam Paragon
*For more information contact shop
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GLAMOR

LING
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Latest innovative products take inspiration from bright sparkles that signify liveliness, adding flickers
to the skin, making it look ever so fresh. Top of with high-style packaging announcing the beginning of the

festive season.
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EXTRA ELEGANCE
Exclusive Création Le Lion

de Chanel from Chanel (2,700.-)
Highlighter with a metallic sheen that
lights up the complexion. This golden
lion-embossed powder is found fitting
for all modern glamorous women.
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SIMPLY STYLISH

Rouge Pur Couture The Slim

from Yves Saint Laurent

@YSL Beauty (1,500.-)

Continue on from the legendary Rouge
Pur Couture, the new range is inspired
by the expensive leather used in

haute couture. The Slim saturate lips
with ultra-rich, matte color that feels
weightless and incredibly comfortable.
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THE PERFECT AMBIENT
Ambient Lighting Edit Volume 4
from Hourglass (3,750.-)

The ultimate introduction into highlighting
powder, blushers as well as bronzers
for healthy skin appearance. The palette
comprises 4 original colors with 2
additional shades especially for the
jolly year-end.
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Available at: Beauty Hall MF The Emporium, MF Paragon Department Store
YSL Beauty GF The Glass Quartier

RADIANT AND GLOWING
Skin Illusion Natural Hydrating
Foundation SPF 15

from Clarins (1,700.-)

A serum foundation with a perfect mix
of oil and a makeup-base pigment for a
seamless cover-up. It delivers a flawless
wear and evens out skin tone in the
most luminous way.
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SPREAD THE SPARKLE
5 Couleurs Eyeshadow Palette
from Dior (Please request the price)
The eye palette with audacious multiple
shades of brown. Exploration and
experimentation with these flickering
colors awaits. . ‘
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WINTER VIBES

Beauty From Your Culture

Limited Edition 2018

Perfecting Cushion Ex Kit

from Sulwhasoo (2,100.-)

A duo set of the brand’s signature
cushion and a moisturizer in convenient
travel size. The packaging design is
inspired by blooming plum flowers
amidst the falling white snow.
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ROMANTIC ROSE
Dolcissimo Matte Liquid Lipcolour
from Dolce & Gabbana (1,400.-)

A color liquid that dresses lips with
matte texture. Available in 12 desirable
shades that come in a romantically
designed packaging with rose pattern.
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EXTRAVAGANT TOUCH
Holiday 2018 Soleil Eye & Cheek
Palette from Tom Ford Beauty
(Please request the price)

The color palette containing 4 shades
of eye shadows and 2 cheek colors

to create an array of luxurious looks,
packaged in a deluxe ivory and

gold clutch.
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MATTE MANIA

Velour a Deux Lip Duo

from Laura Mercier (1,150.-)

A lip duo of two favorite textures, Velour
Lovers Lip Colour and Velour Extreme
Matte Lipstick, to achieve the desired
personalized look. .
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LIGHT AND
ILLUMINATION

Collection Féeries D’hiver Limited
Edition Refining Pressed Powder
from Clé de Peau Beauté (3,800.-)
A holiday collection that holds the key
to a world of fantastical discovery.

A light pink highlighting powder with

a shimmer that envelops the wearer
in the most natural way.
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PERFECT GIFT

Face & Eye Color Limited

from Paul & Joe

(Please request the price)
Product for eyes and face has been
carefully crafted to include healthy
colors. The playful packaging is
inspired by cats, the brand’s icon.
This set is ideal as a festive gift

for close friends.
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ATTENTION-GRABING
The Experimental Palette

from lllamasqua

(Please request the price)

As the name suggests, the Experimental
Palette features rock-inspired shades
of high pigments in primary colors.

This product surely turns facial features
into an array of artworks, just like
school’s art class.
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Available at: Beauty Hall MF The Emporium, MF Paragon Department Store Clé de Peau Beauté 2F The Glass Quartier




GLAMOR

POWERFU
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When the most powerful, meticulously-selected ingredients are combined with latest
innovative skincare technology, the resulting products possess the highest level of efficacy,

ready to tackle any skin concerns.
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ONE-OF-A-KIND ROSE
Prestige Le Micro-Sérum de Rose Yeux
from Dior (7,000.-)

A micro-serum to energize the eye area made
from Granville roses which only bloom on
cliffs with tempestuous weather. It comes with
a striking applicator with rotating pearlized
micro-beads to eliminate puffiness and dark
circles for an illuminating result.
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BEYOND CREATIVITY

Limited Edition Karan Facial Treatment
Essence from SK-II

(Please request the price)

SK-II's iconic essence with Pitera, the bottle
is recreated by the famous Karan Singh to
feature bold pop art inspired design. Ideal as
gifts for loved ones during special occasions.
iadeuFLmANIALINANATUES Thifinn I
Tl SK-Il diaarmufiingalianfidounayuan
'HF;INWLV]‘E’M&W]@W@@H LL@“’N”ISluLLWﬂLﬂ'ﬂ"‘«]\‘m
aiwaiiﬁ‘imﬂﬂ@ﬂwmmmmmmau,@mzm
aulnnLALaging Karan Singh LW@mu‘lmummy
lutasmangaiiias

YOUTHFUL GLOW

Revitalizing Supreme + Global
Anti-Aging Power Soft Emulsion

from Estée Lauder (3,600.-)

Increase the aging skin’s strength and

see it spring back with bounce and glow
while lines become less visible with this
milky emulsion containing Moringa Extracts.
The skin is transformed and feel silky-soft
and deeply nourished when touched.
WupRAnfuliRamFeniuatuaniaaley
Witlandunsydy wagilaeay uagiisesuag
andau Mediladfugnsladininumiidounay
ansafmaNuzgN iedldaunain aunei
usidadog liRagamuagneanan

—————

e —
SOIN VELOURS

aux fleurs de Safran

Haue Nutrition

VELVET NOURISHING CREAM

with Saffron flowers

sisley

EXTRAORDINARY POWER
Orchidée Impériale Black The Cream
from Guerlain (Please request the price)
With more than 15 years of research, a
skincare masterpiece made from rare Black
Orchid is revealed. This technology assists
the skin’s defence system making it look
younger. The cream is packaged in hand-
crafted jar by Maison Bernardaud, the
prestigious French porcelain manufacturer,
making this a collector’s item.
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INSTANTLY AND LASTINGLY
Velvet Nourishing Cream with
Saffron Flowers from Sisley (6,500.-)
A special cream made from saffron flowers
to recondition and re-balance the skin with
moisture and natural oil. The skin’s comfort is
restored while sealing in the skin’s hydration.
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HYDRATED AND
NOURISHED

Genaissance de La Mer The Infused Lotion
from La Mer (10,200.-)

A unique watery-lotion is awash in the
transformative energies of the sea.

After use, skin feels hydrated, softened,
nourished, and strengthened.
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Available at: Beauty Hall MF The Emporium, MF Paragon Department Store




Celebrate Together

#TogetherWeTriumph



GLAMOR

L UXURY, CLASSY
AND MORE

Irrefutably, a pleasant scent enhances the body similar to wearing beautiful

jewelry. Here’s a list of fascinating and enticing fragrance that will definitely
capture the imagination of those who come into contact with the wearer.
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LOST IN PARADISE

Lost Cherry from Tom Ford Beauty
(50 ml. 12,000.-)

A luscious scent that reveals the sweet
sensuous aroma of Black Cherry and

a teasing touch of Bitter Aimond while
ending the notes with Roasted Tonka.
The deep-cherry red bottle adds
sexiness to the name.
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THE SEVENTIES

Imitation Woman

from Amouage (100 ml. 11,000.-)

An imitation of multiculturalism of the
70s gives birth to this inescapable scent
of fruity and floral fragrance of roses,
blackcurrants, and incense.
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SCENT OF THE SEASON
White Moss & Snowdrop Cologne
from Jo Malone London

(Please request the price)

The latest limited-edition fragrance from
Jo Malone reflects the falling snow,
forest-fresh moss, and deep-smell of
amber making this the ideal aroma
during celebration.
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Maison

Francis Kurkdjian
Paris

\qua Celestia
Jorte

Eau de parfuem '

AMOUAGE

N°5
CHANEL

PARIS

PARFUM

LUXURIOUSLY CLEAN

Aqua Celestia Forte

from Maison Francis Kurkdjian Paris
@Atelier de Prestige (70 ml. 7,955.-)

The cooling sea breeze and light sun ray

are reimagined in a radiance of a fresh, citrusy
fragrance with accents of petitgrain, jasmine,
and musk. .
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STRONG LADY

Aventus for Her from Creed

(Please request the price)

This scent represents the strong and
irresistible 215t century feminine
characteristics. It blends bergamot and
mandarin with rose, iris and finishes off

with vanilla, ylang ylang, and sandalwood.
The notes of Violet leaf is added to this
passionate fragrance.
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RED ALERT

N°5 Parfum Red Limited Edition

from Chanel (100 ml. 7,800.-)

The first in Chanel history when the

classic glass bottle of the famed N°5

gets a makeover in red. Not only this color
embodies the spirit of Christmas, it truly
exemplifies the independent soul of the
modern women.
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Available at: Atelier de Prestige GF The Glass Quartier Beauty Hall MF The Emporium, MF Paragon Department Store Creed GF The Glass Quartier
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CLE DE PEAU BEAUTE
COUNTER REVAMP

Clé de Peau Beauté counter at The EmQuartier undergoes a
major transformation to incorporate a full skincare service inspired
by the elegance lifestyle of the new generation of women.

Major highlight lies with the “radiance wall” that illuminates to
attract and hypnotize all eyes. The use of handcrafts to enhance
gold and navy-blue surface adds elegance. The skin consultation
corner responds to the clients’ needs and aims for comfort with a
plush sofa. There is also a dedicated facial service area, decorated
tastefully as per the French way yet does not neglect Japanese
S|mpl|o|ty
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Clé de Peau Beauté 2F The Glass Quartier

WELCOME FINE FRAGRANCES
FROM CREED

The first and only Creed Boutique in Asia is found at The
EmQuartier. The pleasing smell of Creed fragrances scent the airin
@E.Ee this spacious and elegantly-design space. The stock of the house’s

: fragrances at this store is the largest in Thailand. The boutique also
\ CuE ;: 17 T P g plans to sell exclusive items not available anywhere else in Asia.
\ERBuRE L Ei Creed Boutique is designed by architect Can Onaner with a
focus to create impressions of structure, symmetry, and space in
geometric shapes, both vertically and horizontally. The interior truly
reflects the opulence heritage of the House.
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GLAMOR

ADJUNCTIVE MEDICINE

—OR [

- FUTURE

A human body composes of cells. Structured collections of millions of cells form organs which serve different purpose. As one age,
stem cells deteriorate their ability to reproduce and repair lower. The environment full of pollution and chemicals also cause rapid cell damage.
Consequently, premature aging and chronic diseases may arrive earlier. .
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ONDAMED induces targeted movement
within cells and tissues causing the body’s own
energy to re-distribute to where energy is needed.
ONDAMED jump-starts energy to the cells just
like a dead car battery needs to be jump-started.
Jump-starting biological processes rejuvenates
energy to those problematic cells and restore
them to their original state. If any are inflamed,
damaged or infected, the cellular communication
pathways between cells are disrupted. Cellular
communication is needed for any biological
effect in the body as well as for repair and
regeneration. ONDAMED re-establishes cellular
communication. ONDAMED treatment follows 4
steps as follows:

1. Scan: The treatment examines the body
for a Biofeedback response. The patient’s body is
stimulated using low-electromagnetic-energy, by
measuring the pulse to identify cells” malfunction
and imbalances.

2. Program Treatment: The patient is
stimulated with frequencies to identify what the
body needs. Frequencies correlate to organs
and organ systems based on the mathematical
and sound grids, combining Western and
Eastern medical philosophies. The ONDAMED
device in combination with the Biofeedback loop
makes an analysis and should a malfunction or
imbalance of cells be detected. The diagnostic is
grouped into one of the 174 programs covering
the areas of stress release, pain relief, sleep-
inducing, hormonal imbalance, nervous system,
immunity, blood and lymph circulation, improved
metabolism as well as organ function. Moreover,
this treatment restores the balance of cells from
electromagnetic wave emitted from [T equipment,
computers, mobile phones, Wi-Fi and iPad.

3. Microorganism: This helps to attract
immune cells to hidden areas of microbial or

parasitic attacks. This particular diagnostic is
only able to detect abnormality or any imbalance.
However, it cannot identify the patient’s disease,
but underlying dysfunctions of why there is
disease and symptoms. The emitted energy will
help the body’s own ability to restore and heal cells
in the stressed physiological areas. The healing of
these dysfunctional cells in this particular area may
contribute to the overall recovery of the patient’s
body.

4. Nutritional Balance: Finding the balance
between vitamins, minerals, metabolism, and
heavy metal will enhance the body’s nutrients
absorption. During the course of treatment, the
changes and time taken will vary by patient. Some
shows an immediate response from the first
visit. Nevertheless, it is most common to feel an
improvement on the third session, 5-15 sessions
is recommended for health.

ONDAMED is widely accepted by the global
medical community. This technology can be used
totreat all genders and age groups and works well
on symptoms. Alternatively, ONDAMED can also
be used as a tool for those who want to maintain
good physical health.
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Nalinee Sutthipisal, M.D.
1¢t Class Honours Chulalongkorn University
B Dip. Board of Dermatology
B Head of the Department of Dermatology and
Esthetics Institute, Samitivej Sukhumvit Hospital (BDMS)
m CEO of Acantus Clinic, Nonthaburi
m Committee of the Thai Society of Cosmetic Dermatology and Surgery
m Vice President of the Thai Association of Anti-aging and
Regenerative Medicine (TAARM)
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SUCCESS TAKES TIME

Definition of success varies from person to person and surely numerical value is not the only measurement. Happiness which arises from
doing something you love counts as well or an opportunity to take care of those well-wishers surrounding you while preparing for your next move.
These are the success stories of Khun Moo — Polpat Asavaprapha and Knhun Kul — Maliwan Prayongphan.
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© than Just tTashion
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A decade in the fashion business has passed by at a natural
pace for Khun Moo or Mr. Polpat Asavaprapha — not too fast nor
too slow. It has been a transitional period that morphs him into
Moo-Asava today. The journey lets him follows his dream, to do
new things and gain great learning every day.

10 Years in the Fashion Business “To me, 10 years have
a deeper meaning. It actually refers to the last 48 years of my life.
| spent 2018 reflecting what | had been searching for in the last 4
decades. It's not exactly a big celebration but rather a key milestone
of my existence.” And so in 2018, Asava 10" Anniversary collection
was born. Aptly named Solitude as the designer is a firm believer
in mindfulness, be present with oneself by tuning out the ambient
noise and start reflecting the past.

A Record of Achievements Asava 10" Anniversary collection
reunites all the members in the family. “At least, | am pleased to show
my parents and everyone else that the things | choose to do have
been fruitful. To be able to see their proud faces is a tremendous
force that will continue to drive me. I’'m not only referring to my
intermediate family but also my ASAVA's family too.”

Mistakes are Memorable Too When asked about notable
memories, Khun Moo would openly cite the day when he chose
to close down his Flagship Store. “A downturn in sales may not
be a great recollection to many, but personally, it was a noteworthy
moment. The day you come to terms with a failure is also a day
you succeed. Acceptance encourages contemplation —to find out
the root-cause, start over, re-organize life. If  had not closed down
the shop, | would never be here today.”

Create New Things and Move Forward Apart from his
all-important fashion brand, Khun Moo admits that he must do
new things according to his love and interests. Great examples of
his projects include Sava Dining or his role in The Face Thailand —
a TV show, in which he could share his professional experience.
Next year, we will see a new lifestyle brand that gears towards
unisex from the House of Asava.

83

10 ﬂ”l,ufmmmeumuiﬂ@m\ﬂmﬂummwmmmwu NaRmT
drnzdszn szt 10 F S mmAn T mmiuu WAz ey
panaunEeuluLAayu Lw'aml,ﬂumﬂ Asava lusuil

10 ijﬂaﬂgalm'i'\’luwmmw%’u “AINA3e 10 Traai
HAnamneNNNdITis inenzdunanee 48 Tduanfs Weswsidn
lgldtanalull 2018 axfiewdeismumnindy 40 T fulyld
mim@mmmmmmmm“lwm LLMLquimzﬁmu’Lummm” Fathaian
104ARALAATL 10 7l Asava 112018 #l4a91 Solitude mﬂm’mﬂuim:r
NSy mwmmmummmmmmummlmﬂu TaeGuanntln@es
saudng Lmqlmmﬂaumﬂqmmﬂ peFUdina

seFaannAsiiaaiiah AeaLaRdi 10 uesAsava Lﬂuﬁqqﬁ'nﬂmu
lupsauaiindunindennt “atetesfigadutisiaingaudo
MuaadliinnmeanudluazynAuiiinddisdaninlutinduiuddm
JBNLE 1mmummmﬂﬂu’mqﬂmnmumuwu%m wamwn e
1mmumwmﬂﬂwmmmmmnmumﬂ'amﬂumfa TUATELATILGN LAY
AaNNABATALATY Asava 1841371

ANNRANAIA BNTI9LIAIUNAAAN nanRAuINLATanaT
andn gumyasiindviuianieaidenfiazilnin (Flagship Store)
“fﬂfmanmﬂ ﬂuﬂumfwmmiuuwmm woiignFAndnflulamd
e mﬂmqwmmmﬂﬂumm'mwwml,w quumﬂmumﬂmﬂ?mu
AmdFane wanznstiasLR el AR 1mmummm@umm
mmummim Ifdnnszunudinuane| ating B lallaad ity
Al

- afeRdlun g uazmaliddhemi u@ﬂmnl,l,méuﬁuw%uﬁl,ﬂu
adnAnyludnn Aomyuenianadtaniunyeedllaans @aniaz
ﬁm,wm"a‘mt,@"@mnm viu $148119 Sava Dining vsaudusiu
wiindeail#FuAdnylumenis The Face Thailand flawan
agaunInuMFaunsinnuetaiuiieadn wazlulluiinmiiag
Tvuanuusudmemge uususlninduladalaguanauainanmy

AEINUUDU



BODY S

ATTITUDE

Shapewear for Wormen
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With more than 30 years’ experience in running a business,
Khun Kul or Maliwan Prayongphan has spent aimost 20 years
learning from selling shapewear that understands women. While
another 10 years have been used to grow the enterprise for the
long-term. The story of Body Secret began from her personal
interest that has grown to become Thailand’s no.1 shaping
lingerie with stores in other ASEAN countries and continues
to expand.

Understand Yourself to Understand Women ‘It started
when | gave birth to my firstborn around 30 years ago. | couldn’t
get rid of the excess weight and tried to find ways to get back
into shape. One day, | came across a friend whose figure had not
changed in 5 years. Her secret lied with shaping lingerie that were
not available here — it had to be measured and bought in Japan.
| was an air stewardess at the time so | accompanied my friend.
Despite the high price tag, | was extremely impressed with the
quality and comfort, it readjusted my figure, transformed bulges
of fat into muscles, breasts became firm and shapely. All in all,
it made any women'’s dream come true as well as enhanced the
posture.”

Expensive but Far More Superior “Initially, | co-founded with
a friend. We contacted the owner directly, started selling in 2529
B.E., marketed and distributed it ourselves with a motto ‘Expensive
but Far More Superior’. We faced many challenges. Then one
day, a decision whether to make the lingerie ourselves provoked
us. We wanted our products to be more affordable and become
accessible by women so we imported the raw materials from
Japan, increased number of distributors in upcountry, put more
focus in the after-sales service for alterations custom-made
or tailor-made items for a perfect fit. Furthermore, we launched
new initiations including putting up a big photograph of
myself on buildings to promote the brand, extend opening
hours to serve working women and improve the quality
to the best of our ability. If theirs measure to 100%,
we will aim for 150%,” said Khun Kul.

More than a Success For Khun Kul, happiness is drawn from
waking up in the morning to do the job she loves, spending time
with her children and friends as well as her 100 employees who
have been with her for over 10 years. To this day Body Secret has
never stayed still. The company uses its success to move forward.
We will definitely see Body secret sculpting Shapewear in many
department stores and abroad.
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this page
Sweater + Shirt + Shorts + Sneakers
Hat + Mini Bag Prada Backpack Tod’

opposite page

Dress + Tweed Jacket + Trousers
Bag + Broochs + Slippers Guce
Sunglasses Dic

Belt Bag Roger Vivier Jacket DV
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Dress + Necklace + Bracelets Chlos
Lace Headscarf Gucci Boots Hermé:



Blouse + Skirt + Blue Skirt +
Sneakers Gucci

Shirt Weekend MaxMara
Hat Dior Socks Miu Miu













INSPIRATION

SARTORIAL DECISIONS

Moving forward and creating new experiences in life is what every guy needs to face. This is the same with Spring/Summer 2019 fashion
that waits for no one, always updating itself and awaits for you to find new styles, trends and brands that suits you best.
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Alexander Wang

Emporio Armani

q
SPORTS LUXE

Looking after yourself, exercising
and always staying fit have become
many millennials’ lifestyle choices.
But to achieve this vibe perfectly,
guys need to have the sporty look
from head-to-toe. The go-to brand
this season is Alexander Wang
with his velvet tracksuits, American
football jersey tees, baseball-
influenced bomber jackets

and of course the sneakers in
collaboration with Adidas.
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TAILORING CODES
Whatever year or season passes
by, suits are still an item best to
invest for any guy’s wardrobe.
They make you look good, smart
and wholesome, especially Kim
Jones’ version from his raved-
about first collection for Dior that
are lightweight, comfy and not
too slimming.
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Dior Homme

ORANGE FACTOR
Guys who want to have total fun
with fashion and aren’t afraid to
try new vibrant hues that makes
him standout from afar, orange
is the shade to wear this season.
The highlight brand is definitely
Hermes designed by Véronique
Nichanian, which she juxtaposed
and played the color in coats,
trousers and leather jackets.
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NO BOUNDARIES
Not only does many leading brands
these days decide to show their
women’s and men’s collection
together on one runway, but

the clothes presented are also
genderless and opened for everyone
to wear. Best example goes to
Gucci designed by fashion genius
Alessandro Michele who always
pushes the boundaries with his
clothes that going into the Gucci
store you can shop at whatever
zone you desire.
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Calvin Klein

" PATTERN PLAY

If we had to choose one brand that
always create instant viral patterns
then Balenciaga wins this category. g
With the latest collection that g
creative director Demna Gvasalia
created a LED tunnel runway
with digital artist Jon Rafman, the
patterns shown on the clothes were
of playing cards, 90s Microsoft Word
Art print and the Eiffel tower that
anybody can recognize in a second.
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Paul Smith

Comme des Gargons

" With our climate that is always

| make you break a sweat all the time,
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& Gabbana

O

STATEMENT SHIRTS

humid, layering many pieces might

but for those who still wants to look
striking and cool then don’t miss out
on “Statement” shirts. The variations
range from graphic pattern, cartoon
motifs, fun colors to elevated fabrics
like Dolce & Gabbana’s silk shirts.
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SHORTS, SHORTS,
SHORTS
If there's one item that Miuccia
Prada wants guys to wear this
. season then it only has to
. be shorts! Because on
the Prada runway we
saw endless options
from plain black, neon
orange, pop art patterns
and 60s graphic prints.
But one thing that every
guy needs to embody
with this trend is to be
confident all the time!
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CLEAN SLATE

In the sea of all vibrant outfits,
another way to stand out is to

| go for the white palette. You can
start with Salvatore Ferragamo’s
sleek white coat designed by
Guillaume Meilland, Valentino's
white shirt printed with their
iconic logo, the classic
double-breasted blazer by Y
Paul Smith, or if you want 1

to go for the white total X
look then hit jackpot with 4\
Louis Vuitton who started =
the collection with a total

of 17 white looks!
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SUNGLASSES
OPTIONS

Whether you’re going for the
round, square, vintage or futuristic
sunglasses shape, top designers
have created endless options this
summer. For those with unlimited
budget, have fun owning all the
choices, while those with tighter
budgets should go for the classic
black ones like Saint Laurent that
always work. .
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Saint Laurent

SANDALS MEMO
This season’s sandals sent down
the runways are perfect to wear on
Sundays going to brunch. Highlight
pieces are the ones from Fendi
designed by Silvia Venturini Fendli
that evokes a hybrid sensibility
with the sporty touches and
traditional Roman gladiator style.
However basic your outfit, wear
these sandals and you’ll make an
impression that others want to
own them too.
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KEEPING THE
STREETWEAR VIBES
This season the streetwear trend
hasn’t missed a beat on the
runway, especially in Paris with
Virgil Abloh being the new Artistic
Director at Louis Vuitton, which
you can totally mix these pieces
with Off-White that Virgil also
owns and just opened a store
at Siam Paragon with people
queuing up since the morning!
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DESIRE

Polo Ralph Lauren
@Men Intrend*

Suunto 3
Fitness Burgundy
@Be Gadget*

Gucci*

Burberry*

MCM* Oakley*

CA)D

CK Calvin Klein*

Givenchy*
Givenchy*

Paul Smith*

Polo Ralph Lauren
@Men Intrend*

GIVi

Camper
@Shoes & Bags
Salon*

WHAT IS
YOUR &
COLuR

Brave and bold, soft yet clear, fresh and dynamic,
wise and courteous... What are you? What is your true color?
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Balenciaga*

Boss Hugo Boss*

Available: The Emporium, The EmQuartier, Siam Paragon
Balenciaga MF The Glass Quartier, MF Siam Paragon Be Gadget 3F The Emporium, 3F Paragon Department Store Boss Hugo Boss 1F Siam Paragon
Burberry GF The Emporium, MF Siam Paragon CK Calvin Klein MF The Waterfall Quartier, 1F Paragon Department Store Givenchy MF Siam Paragon
Gucci MF The Emporium, MF Siam Paragon MCM GF The Helix Quartier, MF Siam Paragon Men Intrend 2F The Emporium, 2F Paragon Department Store
Oakley 2F The Emporium, 2F Siam Paragon Paul Smith MF The Waterfall Quartier, 1F Siam Paragon Shoes & Bags Salon 1F The Emporium, MF Paragon Department Store
Tod’s MF Siam Paragon
*For more information contact shop



THE WAVE,

THE WIND,
THE WILD LIFE

The nature and unspoiled land... This is for adventurous men
who like travel and face new challenges.
HuAuwazitunsa navenelunangesauiluessumg...
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Bottega Veneta*

Rag & Bone*

[ 4

Salvatore Ferragamo*

Thom Browne
@Accessories Bazaar*

Atkinsons o . . E

) @Another MAN Story*

Zara*
Burberry*

Fuji Film @Power Mall*

H |*
o= = Nike @Sports Mall

Available: The Emporium, The EmQuartier, Siam Paragon
Accessories Bazaar MF Paragon Department Store Another MAN Story 1F The Helix Quartier Bottega Veneta, Burberry, Fendi, Montblanc
GF The Emporium, MF Siam Paragon Gucci, Loewe, Salvatore Ferragamo MF The Emporium, MF Siam Paragon H&M, Zara 1F The Glass Quartier, 1F Siam Paragon
MCM GF The Helix Quartier, MF Siam Paragon Prada MF The Helix Quartier, MF Siam Paragon Power Mall 3F The Emporium, 4F Paragon Department Store
Rag & Bone MF The Glass Quartier Sports Mall 2F The Emporium, 2F Paragon Department Store
*For more information contact shop



FABULOUS
FESTIVE
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1. Mirror Zara Home" 2. Double Tour Rose Extreme Hermeés”
3. Ring Tiffany & Co.* 4. Scarf H&M" 5. Pen ‘Montblanc M™
Montblanc® 6. Book ‘Dior by Marc Bohan® Kinokuniya®
7. Bangle Mulberry” 8. Handbag Loewe" 8. Holiday 2018
Collection Nars® 10. Shoulder Bag Coccinelle*11. Boots
Longchamp® 12. Golden Rim Iron Side Table Zara Home"
13. Backpack MCM"* 14, Sunglasses Loewe* 15. Shiny Pretty
Things Collection M.A.C" 16, Book 'Chanel The Vocabulary
of Style’ Kinokuniya® 17. Loudspeakers ‘DSP3200" Meridian®
18. Floor Lamps 'Ad Floor' Louis Poulsen @Craft" 19. Earings
Salvatore Ferragamo® 20. Crossbody Bag Kate Spade”
21. Crossbody Bag MCM" 22, QuietComfort® 35 Wireless
Headphones Il Bose® 23. Handbag Prada® 24. Shoes
Longchamp® 25. Selekt DSM Linn*




Available at:

The Emporium, The EmQuartier, Siam Par
Bose, Linn 2F Siam Paragon Coccinelle 1F The En
MF Paragon Department Store Craft 3F Siam
Hermés, Mulberry MF Siam Paragon H&M 1F Ti
Quartier, 1F Siam Paragon Kate Spade GF Tr
Quartier, MF Paragon Department Store Kinoku
Siam Paragon, 3F The Glass Quartier Loewe, S:
Ferragamo MF The Emporium, MF Siam F
Longchamp, MCM GF The Helix Quartier, N
Paragon M.A.C, Nars MF Emporium Dep:
Store, GF The Glass Quartier, MF Paragon Deg
Store Meridian 3F The Glass Quartier Montbl
The Emporium, MF Siam Paragon Prada MF T
Quartier, MF Siam Paragon Tiffany & Co. GF The Ei
Zara Home 1F Siam Paragon, 1F The Waterfall

*For more information contact shop
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26. PH Artichoke Lamp Louis Poulsen @Craft* 27. Cap Moschino
x H&M® 28. Keychain Prada® 29. Toy ‘Boss Holiday Collection x
Jeremyville’ Boss Hugo Boss* 30. Clock A Bathing Ape x Naruto
& Boruto @Bape Store Bangkok* 31. Boots Moschino x H&M*
32, Loundspeaker ‘DSP3300’ Meridian* 33. Backpack Fendi*
34. Mickey Mouse Celebration Crystal Creation Swarovski*
35. Shawl Moschino x H&M* 36. Bangle Louis Vuitton* 37. Rouge
Dior Coffret Couture Collection Dior @Beauty Hall* 38. Shoes Fendi*
39, Book ‘Run for Fun, 5K, 10K Half & Marathon’ Kinokuniya*
40, Blanket Hermeés* 41. Pendants Lamp Carl Hansen & Son @Craft*
42. Pouch Bao BaoIssey Miyake* 43. Scarf H&M* 44. Casque Another
MAN Story* 45. Luggage Tag ‘Boss Holiday Collection x Jeremyville’
Boss Hugo Boss* 46. Backpack ‘Boss Holiday Collection x Jeremyville’
Boss Hugo Boss* 47. Luggage Tumi* 48. Makeup Set ‘Homemade
Hotness’ Benefit @Beauty Hall* 49. Apple Watch Series 4 iStudio*
50. Shoes Camper @Shoes & Bags Salon* 51. Bicycle Another
MAN Story*



Available at :
The Emporium, The EmQuartier, Siam Paragon
A Bathing Ape MF The Waterfall Quartier Another
MAN Story 1F The Helix Quartier Beauty Hall MF
Emporium Department Store, MF Paragon Department
Store Bao Bao Issey Miyake GF The Glass Quartier Boss
Hugo Boss, Tumi 1F Siam Paragon Craft, iStudio by
Copperwired 3F Siam Paragon Fendi GF The Emporium,
MF Siam Paragon Hermeés MF Siam Paragon H&M 1F
The Glass Quartier, 1F Siam Paragon Kinokuniya 3F
Siam Paragon, 3F The Glass Quartier Louis Vuitton MF
The Emporium, MF Siam Paragon Meridian 3F The Glass
Quartier Prada MF The Helix Quartier; MF Siam Paragon
Shoes & Bags Salon 1F Emporium Department
Store, MF Paragon Department Store Swarovski 1F The
Emporium, 1F Siam Paragon, MFParagon Department Store
"For more information contact shop
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52, Book 'The Silk Roads’ Kinokuniya*
58. Earrings Swarovski* 54. Cushion Jim
Thompson® 55. Leather Rosace Vase Louis
Vuitton™ 56. Lighting Pendant ‘PH5’ Louis
Poulsen @Craft’ 57. Sunglasses Chanel*
58. SoundTouch 10 Wireless Music System
Bose" 59. Chair ‘Louis Ghost’ Kartell @DM
Home" 60. Luggage Tumi* 61. Shoes Adidas
Original by Alexander Wang* 62. Luggage
‘MY4810" Montblanc* 63. Pendants Lamp
‘Confetti’ Carl Hansen & Son @Craft”
64, Shawl ‘Rainforest (FW2018 Collection)’ Jim
Thompson® 65. QuietComfort® 35 Wireless
Headphones |l Bose” 66. Tray ‘Moirana’ Room
Concept’ 7. Book ‘History from The Dawn
of Civilization to the Present Day’ Kinokuniya*
68. Floor Lamp Bottega Veneta @DM
Home* 69. Duffle Bag Salvatore Ferragamo*
70. Shoes Tod’s* 71. A Curious Conneciton
Giift Kit Aesop @Beauty Hall* 72. Camp Bed
Bottega Veneta @DM Home*



Available at:
The Emporium, The EmQuartier, Siam Paragon
Alexander Wang MF The Glass Quartier Beauty Hall
MF Emperium Department Store, MF Paragon
Department Store Bose 2F Siam Paragon Chanel
MF The Helix Quartier, MF Siam Paragon Craft,
DM Home 3F Siam Paragon Jim Thompson
3F The Emporium, MF Siam Paragon Kinokuniya
BF Siam Paragon, 3F The Glass Quartier Louis Vuitton,
Salvatore Ferragamo MF The Emporium,
MF Siam Paragon Montblanc GF The Emporium,
MF Siam Paragon Room Concept 3F The Glass
Quartier Swarovski 1F The Emporium,1F
Siam Paragon, MF Paragon Department Store Tod's
MFE Siam Paragon Tumi 1F Siam Paragon
*For more information contact shop
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FAIRYTALE FASHION

73. Necklace Dior* 74. Necklace Piaget® 75. Earrings
Mulberry* 76. Earrings Kate Spade* 77. Gold Plated Cutlery
ZaraHome” 78. Crossbody Kate Spade* 79. Ring Tiffany
& Co.* 80. Keychain Fendi* 81. Rose Goldea Set Bvlgari
@Beauty Hall* 82. Clutch Mulberry* 83. Do Son and
Tubereuse Gift Set Diptyque @Beauty Hall* 84. Bracelet
Chanel* 85. Belt Salvatore Ferragamo* 86. Glassware Zara
Home* 87. Handbag Salvatore Ferragamo* 88. Modern
Muse 3pc Luxury Set Estée Lauder @Beauty Hall*
89. SoundLink® Revolve Bluetooth® Speaker Bose* 90. Table
Lamp ‘Panthella Mini” Louis Poulsen @Craft* 91. Powder
‘Shiny Pretty Things’ M.A.C* 92. Vase Zara Home* 93. Mini
Sapin de Lumiere Candle Diptyque @Beauty Hall* 94. Pocket
Case & Wrist Strap Hermeés* 95. Peppermint Candy Cane
Set The Body Shop @Beauty Hall* 96. Tote Bag Coach*
97. Bowl Zara Home* 98. Glow Again Gift Set ERB
@The Living* 99. Servers with Wooden Handles Zara
Home* 100. Shoes Tod’s*



SIMPLIFY

YOUR LIFE
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Available at:

The Emporium, The EmQuartier, Siam Paragon
Beauty Hall MF Emparium Department Store, MF Paragor
Department Store Bose 2F Siam Paragon Chanel MF The
Helix Quartier, MF Siam Paragon Coach 1F Siam Paragor
Craft 3F Siam Paragon Dior, Fendi GF Emporium
MF Siam Paragon Hermeés, Mulberry, Piaget, Tod's MF Sian
Paragon Kate Spade GF The Glass Quartier, MF Paragor
Department Store M.A.C MF Emporium Departmen
Store, GF The Glass Quartier, MF Paragon Departmen
Store Salvatore Ferragamo MF The Emporium, MF Sian
Paragon The Living 4F Emporium Department Store
4F Paragon Department Store Tiffany & Co. GF The Emporiun
Zara Home 1F Siam Paragon, 1F The Waterfall Quartie

*For more information contact shop
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ESCAPE

THE ULTIMATE LUXE ESCAPE

These are the top three destinations of the year: Kenya for a memorable game drive and safari adventure of a lifetime, Peru for countless
hidden trails of lost civilizations, and last but not least Lisbon — an enchanting city packed with history and culture.
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PERU

After Machu Picchu was named UNESCO World Heritage Site in 1983
for its amazing urban creation of the Inca Empire, Peru has become the
top travel destination in South America and, truthfully, the world. What
amazes and enchants us is not the fact that the site of ancient Inca ruins
dates back to half a millennium ago nor the fact that it is voted the new
Seven Wonders of the World.

Despite that the site was discovered more than a hundred years ago,
there are still so many unanswered questions concerning the Inca Empire
hidden deep atop the Andes mountains and elsewhere including the
enduring mystery of the Nazca Lines — a series of large ancient geoglyphs
on the Pampa Colorada plain — believed to be constructed more than 2,000
years ago by the people of the Nazca culture.

Aside from these great mysteries and wonders of the ancient Peruvian
civilizations, the small yet charming town of Cusco with its imposing
colonial architecture is the highlight in itself. And just a few hours away lies
the Rainbow Mountain — the country’s latest must-see attracted — with its
spectacular multi-colored rock formation.
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ESCAPE

LISBON

A Pioneer in the new era of colonization, Portugal successfully
established a large number of trade routes across the globe through its
extensive fleet, and as aresult, has amassed and integrated various cultures
into its own. The best way to get to know Portugal, one just simply visit
Lisbon — its capital. Vibrant and charismatic, it is a city that effortlessly
blends traditional heritage with striking modernism. Great architecture from
various eras and styles including Romanesque, Gothic and Baroque can
be found alongside an exciting food scene with a mix of the innovative,
traditional cuisine and, of course, fresh seafood!

Perched high upon a hillside, Miradouro da Senhora do Monte offers
panoramic views of the city. Looking for something cultural? MAAT — Museum
of Art, Architecture and Technology, and MUDE — Museu do Design e da
Moda (Museum of Design and Fashion) are the latest cultural centers.
Housed in the old Horse Riding Arena of the Belém Palace, Museu Nacional
dos Coches is one of the most visited museums of the city. Lastly, National
Museum of Ancient Art displays an impressive collection of Portuguese
paintings, sculptures, and metalworks.

Not as bold as London or as loud as Paris, yet Lisbon is a historical
city full of stories to tell, sites to visit, and food to enjoy.
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KENYA

An African wildlife safariis a true once in a lifetime experience that
almost anyone would enjoy and almost everyone should try especially
in Kenya, as it has more to offer; from Lake Nakuru with thousands of
flamingos that famously line the shore to one of the greatest and most
spectacular migration in the world — the annual Wildebeest migration on
the plains of the Maasai Mara.

Yet apart from the rugged beauty of its landscape and fun outdoor
pursuit, there are other precious jewels which are well hidden in Kenya and
we call them luxury safari tented camps and five-star boutique resorts.
Segera x Nay Palad Bird Nest, for example, boasts a unique concept
of nesting and sleeping like a bird with a 360 degree bird’s-eye view of
beautiful wilderness. Mobile Safari offers lavish tented affairs with all the
comforts of a lodge and the added advantages of moving as you explore,
while the award-winning Cottar’s 1920s Safari Camp takes you back to
the opulent style of bygone era.

And don’t miss the multifaceted culture of Kenya, which is expressed
in different forms, ranging from its people and language, food, music and
dance, art and craft reflecting its ethnic values and norms.
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BLOOMING WISHES

Turn conventional desserts into visual delights with extra embellishments and beautiful boxes befitting the festive season.
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SOMEWHERE OVER
THE RAINBOW

Take the colors from a rainbow and paint
each shade on different layers of the soft sponge
cake. Spread the light-colored, soft fresh cream
sumptuously between the layers. Decorate with
multihued blooms.
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Vanilla Naked Cake

PROSPEROUS MOMENT

Happiness is found in crispy cookies coated
with brightly colored sugar that come in all shapes
from fluttering butterflies to blooming blossoms
announcing triumphant days ahead,
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Sugar Cookies

Stylist Ekarin Yusuksomboon
Photographer Pipat Jamrat
Chef Tatigarn Tantachinna
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FLORAL IMPRINTED

Be filled with happiness, spread purity of love through
sweet aromatic white chocolate and colorful flowers —as a wish
for a blossoming love anytime any day.

_ dsziiuanagy desteanuinuaBgrasulafeninuan
ﬂawwmﬁum@@za{uw%umfaﬂi;ﬁmﬁﬂﬁ@:mum hidaunu
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Ingredients
- 200 g White chocolate bark
- 1 tsp Shortening

For Decoration
- Pesticide-free edible flowers

Instructions

1. Put white chocolate bark and shortening in a double boiler
and stir until they are mixed thoroughly.

2. Cool down before pour on the prepared baking mold
or prepared baking tray.

3. Sprinkle the edible flowers on top.

4. Cool in refrigerator for 15 minutes or until set.

5. Cut into desired size with heavy knife.

Edible Flower White Chocolate Bark

FIUNEN
- Tasfaninuanuuudin 200 N5
- Wern 1 Tauan

KNNTUANULEN
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4. tldudgidiulsznnns 15 wifl viseaunszialasifeninuaniansing

5. finlasfteninuansainliiuruianiusesnig

All of the ingredients: Gourmet Market GF The Waterfall Quartier, 4F Emporium Department Store, GF Paragon Department Store
Kitchenwares: The Living 4F Emporium Department Store, 4F Paragon Department Store Zara Home 1F The Waterfall Quartier, 1F Siam Paragon
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SAVOR

THEBEST OF
OUR CUL

NARY SCENE

Find out about some of the most delicious gourmet dishes that you can’t miss at these popular restaurants and cafes.
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SIAM PARAGON

AOI JAPANESE RESTAURANT
GF The Gourmet Garden

The secret behind this popular Japanese
mixed rice dish lies in the selection of rice, in
combination with is special broth. Although the
Hokkai Kamameshi set is available with a wide
variety of toppings, Aoi’s signature and most
popular one is hokkai, or salmon, served with
salmon roe and chopped omelet.

Hokkai Kamameshi Set mnufLAma89LNY
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WAQ YAKINIKU
4F Food Passage

WaQ Yakiniku offers a buffet-style Japanese
grilled meat. Apart from a wide variety of meat on
offer, highlight here is Australian wagyu beef from
the grained-fed, ultra-rich Japanese black cattle.
Highly marbled with melt-in-your-mouth texture,
this menu will leave you wanting more.
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OMOTESANDO KOFFEE
3F

Top of the list at Omotesando Koffee is
Omotesando Iced Cappuccino — its signature
blend of milk and coffee shots topped with cocoa
powder. For those prefer a more intense flavor,
the recommended menu is espresso with clean
well-balanced body.

LUKKAITHONG
4F Food Passage

Using fresh Dungess crab, stir fried crab with
curry powder is one of the signature dishes at
Lukkaithong and is best served with steamed rice.
For its dessert menu, nothing beats its famous
“Pung-cha”, which is shaved ice topped with
flavorful Thai tea.
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Omotesando Iced Cappuccino L;J‘L,,@%ﬂu
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BRIX DESSERT BAR
GF The Gourmet Garden

Made from Twinings English Breakfast tea
topped with chewy tapioca balls cooked in brown
sugar syrup, this Black Sugar Bubble Milk Tea will
delight your palate from the first sip and make you
scream for more with the last sip.

Black Sugar Bubble Milk Tea muuimummqu
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TSUJIRI
GF The Gourmet Garden

Tsuijiri prides itself on its quality green tea
leaves, using the traditional grinding method to
bring out the best aroma and flavor of the tea
leaves from the renowned harvest of Ujiin Kyoto.
Try the Premium Matcha Latte — more intense and
sugar-free, yet the sweet tinge of this drink comes
naturally from the freshness of the leaves.
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VEGANERIE

VEGANERIE SOLE
GF The Gourmet Garden

With quality ingredients that are 100%
meet-free and 100% natural, vegan food and
bakery at Veganerie Sole is delicious, flavorful,
and most importantly, good for your health.
“A must” here includes ltalian Zooddles, a pasta
dish made from Zucchini, which is low in calories
and contains no fat.
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SAVOR

THE EMQUARTIER

MOZZA BY COCOTTE
GF The Helix Quartier

Premium cold cut and cheese platter
imported directly from Italy here is a true highlight.
Eat alone with a glass of wine for a light meal,
or order along some delicious pasta dishes and
pizzas for extra indulgence. '
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COFFEE BEANS BY DAO
7F The Helix Quartier
Coconut cake and coconut pandan cake
have always been the best-selling desserts at
Coffee Beans by Dao, and are voted as one of
the dishes to eat in Thailand by foreign tourists.
wnusnindauLaziAnusnindeulimg ang
wyimeiwdeeeniiiiu The Best of manania
sandenieduiansiseAnataautinugaldiu
nikludasesiuifesaadidasine

TENYUU SHO
8F The Helix Quartier

The signature dishes at Tenyuu Sho are Matsu
Sashimi, with its freshest selection of seafood
imported directly from Japan, Lobster Tornado
Roll, made with lobster, salmon, and avocado
topped with spicy sauce, and Hokkaido Melon
Kakigori, Hokkaido-style shaved ice for dessert.
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LA MONITA
7F The Helix Quartier
La Monita offers the best of Mexican food
done just right for Thai and Asian foodies with its
authentic and tasty Mexican bites in casual fun
atmosphere.
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ESCAPE BANGKOK
5F The Glass Quartier

As the name suggest, this is the place to
escape for a fun-filled evening with friends. Heat

up the night with its signature cocktail — Flora —
made with pandan, elderflower and a dash of
Dutch spirit.
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VANILLA CAFETERIA
2F The Helix Quartier
A perfect blend of East and West, the
recommended dish at Vanilla Cafeteria includes
Garlic Butter Black Ink Spaghetti with Tobiko and
Grilled River Prawn.
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CAFE LEITZ BY PACAMARA
MF The Helix Quartier

The second branch of Leica café, Cefé Leitz
by Pacamara is a sleek lifestyle café where
members of the Leica community can come
meet and exchange their personal experiences,
while sipping coffee and munching on tasty bites.
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DAVIKA'S WORLD

Fendi GF The Emporium, MF Siam Paragon
Gucci MF The Emporium, MF Siam Paragon
H&M 1F The Glass Quartier, 1F Siam Paragon
Loewe MF The Emporium, MF Siam Paragon
Miu Miu MF The Helix Quartier, MF Siam Paragon
Off-White MF Siam Paragon

Prada MF The Helix Quartier, MF Siam Paragon

THE BEST OF FALL/WINTER 2018

Chloé MF The Emporium

Dior GF The Emporium, MF Siam Paragon

Dior Homme MF The Emporium

DVF GF The Glass Quartier, 1F Siam Paragon

Givenchy MF Siam Paragon

Gucci MF The Emporium, MF Siam Paragon

Hermeés MF Siam Paragon

Miu Miu MF The Helix Quartier, MF Siam Paragon

Prada MF The Helix Quartier, MF Siam Paragon

Roger Vivier GF The Emporium

Salvatore Ferragamo MF The Emporium, MF Siam Paragon
Tod’s MF Siam Paragon

Weekend MaxMara GF The Emporium, 1F Paragon Department Store



Our Organic Tea have distinctive scent and
well-round taste of Thai herbs. As we selected
and blended the ingredients with utmost care
in order to have a special brew organic tea for
Three H brand. With great taste and aromatic
nature, take a sip of this beneficial tea for your
fresh morning or relax afternoon.

CERTIFIED ORGANIC BY:
BIOAGRICERT SRL

TH BIO 132 K75W
INFO@BIOAGRICERT.ORG

THREE H



CLOTHES & ACCESSORIES

G Floor

Bottega Veneta 0-2664-7200
Burberry 0-2664-7445

Dior 0-2664-8363-4

Emilio Pucci 0-2664-9908-10
Fendi 0-2664-8370

Roger Vivier 0-2664-8442

M Floor

Chloé 0-2664-7474-5

Dior Homme 0-2664-8773-4
Gucci 0-2664-8200-1
Loewe 0-2664-9902

Louis Vuitton 0-2664-7272
Salvatore Ferragamo
0-2664-8405-6

1%t Floor

Adolfo Dominguez 0-2664-8486
Dapper Exclusive 0-2664-7564
Lacoste 0-2664-8484-5

Soda No.7 0-2664-8464

2nd Floor

Oakley 0-2664-8482
Tank Store 0-2664-8811

WATCHES & JEWELRY

G Floor

Blue River Diamond
0-2664-8886-8

CHUN By Tok Kwang
0-2664-8651-4

Florentine 0-2664-8380-2

DIRECTORY

Jaa 0-2664-8390-4

Karat 0-2664-8800-1
Montblanc 0-2664-8777
Omega 0-2664-9550

Petch Boran 0-2664-8384-5
Rolex 0-2664-8400-3

Tiffany & Co. 0-2664-9030-5
Van Cleef & Arpels 0-2664-8080

M Floor

Bvlgari 0-2664-8008-10
Cartier 0-2664-8660-1

Gem Peace by Chuchai
0-2664-8215-6

Gems Pavilion 0-2664-8606-7
Grand Seiko 0-2664-8855
Jasmin Jewelry 0-2664-9009
Prima Gems 0-2664-8799
Rajdamri Gems 0-2664-8889
Sincere Jewelry 0-2664-8456-7

TECHNOLOGY & GADGETS

2" Floor

AIS | Telewiz 0-2664-8586-7
CLASSIK 0-2664-8867-8
Eastbourne 0-2664-8515-7
Jaymart 0-2664-8564

FURNITURE & HOME DECOR

3" Floor

BB. Gallery 0-2664-8593-4
C.V.N. Art Center 0-2664-8644-5
Design Source 0-2664-8571
Jaspal Home 0-2664-8566

Jim Thompson 0-2664-8615-7

THE EMPORIUM

FINE DINING & RESTAURANTS

KIDS, SPORTS & ENTERTAINMENT

G Floor
TWG Tea Salon & Boutique
0-2259-9510

15t Floor
Another Hound Café
0-2664-8663

Paul 0-2664-7535

2" Floor
Uta-Andon 0-2664-8528

3 Floor

Aoi Japanese Restaurant

0-2664-8590-2

Crystal Jade 0-2664-8803-4
Fuji Japanese Restaurant
0-2664-8580-1

BEAUTY, HEALTH & SPA

15t Floor

Crabtree & Evelyn 0-2664-9901
MOGA 0-2664-8890

Shiseido Salon & Spa
0-2664-8543

Truefitt & Hill 0-2664-8822

2" Floor

Apex Profound Beauty
0-2664-8613

Boots 0-2664-8575-6
Osim 0-2664-8539

3 Floor

Harnn 0-2664-9935
Jyunka 0-2664-9155
KKC 0-2664-9158

THE EMPORIUM

2" Floor

Asia Books 0-2664-8545-6

T.V. Airbookings 0-2664-8500-10
Tokyodo Books 0-2664-8540

5% Floor

Emprivé Cineclub
(Call Center) 0-2268-8899

SERVICES

B3 Floor

Mandarin Oriental Dry Cleaning
0-2259-8715

Mr.Bag-Fix 0-2090-6464
Mr.Mini 08-4800-3641

B2 Floor

Click Clack 0-2259-9143

Fast Fix 08-7055-0844

Fix-it 08-3997-1644, 0-2742-5696
Miracle Bags and Shoes Spa
0-2664-9992-3

B1 Floor

Carcare 0-2664-8899
Mail Boxes ETC. 0-2259-1548
Superrich 0-2254-4444

G Floor

Tourist Lounge 0-2269-1000 #1726

DEPARTMENT STORE

B Floor

Lingerie Salon

G Floor

The Atelier

M Floor

Beauty Hall
Watch Galleria

1t Floor
Shoes & Bags Salon

2nd Floor

Men Intrend
Sports Mall

3" Floor
Be Trend
Exotique Thai
Imaginia
Kid’s Planet
Power Mall
Roller Dome
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4™ Floor

Gourmet Market
The Living
Warp Zone
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CLOTHES & ACCESSORIES

G Floor

Diane von Furstenberg
0-2003-6410

Emporio Armani
0-2021-2102

Judith Leiber 0-2003-6014
Kate Spade 0-2003-6411
Longchamp 0-2003-6166
MCM 0-2003-6016
Michael Kors 0-2003-6299
Pleats Please Issey Miyake /
Bao Bao Issey Miyake
0-2021-2177

M Floor

3.1 Phillip Lim 0-2021-2133
A Bathing Ape 0-2003-6640
AIX Armani Exchange
0-2021-2149

Alexander Wang 0-2021-2198
Balenciaga 0-2003-6477-80
Blackbarrett 0-2021-2139
Céline 0-2003-6003

Chanel 0-2003-6055

CK Calvin Klein
0-2021-2112

Club 21 Collectibles
0-2021-2118

Club 21 Pop Up
0-2021-2199

Comme des Gargons Pocket
0-2021-2191

COS 0-2059-2872

Diesel 0-2021-2176

DKNY 0-2021-2188

Dolce & Gabbana 0-2003-6415
Jimmy Choo 0-2003-6096
Kids 21 0-2021-2120

Miu Miu 0-2003-6048
Prada 0-2003-6044

Proenza Schouler 0-2021-2109
PS Paul Smith 0-2021-2155
Rag & Bone 0-2021-2119
Saint Laurent 0-2003-6078
Tory Burch 0-2003-6422
Valentino 0-2003-6111

1stFloor

Adidas Originals
0-2003-6180

Another Man Story

Beams 0-2003-6067
CC-00 0-2003-6670

CPS Chaps 0-2003-6672
H&M 0-2003-6460

Jaspal 0-2003-6674
Massimo Dutti 0-2033-6080
Misty Mynx 0-2003-6650
Morgan De Toi /

Morgan Homme
08-9052-3143

Noriko 0-2003-6656
Pomelo 0-2003-6072
Superdry 09-1774-4707
Ted Baker 0-2003-6102
Urban Nomads 0-2003-6625
Zara 0-2003-6432

2" Floor
Bit.Playground 09-7094-0947
Charles & Keith 0-2003-6129
Chic Studio 0-2003-6495

T

DIRECTORY

Footwork 0-2003-6119
Fred Perry 0-2003-6117
Jelly Dreams 0-2003-6121
Lyn Around 0-2003-6115
Pronto 0-2003-6128
Quinn 0-2003-6113
Springfield 0-2003-6130
Stylenanda 0-2003-6475
Uniqglo 0-2003-6466
Vilebrequin 0-2003-6132

WATCHES & JEWELRY

G Floor

Patek Philippe 0-2003-6038
PMT The Hour Glass
0-2003-6022

TECHNOLOGY & GADGETS

3" Floor

BANANA 09-5364-6157
Big Camera Galleria
0-2003-6536

Dtac 1678

Meridian 0-2003-6154
Samsung 0-2003-6158
Sony 0-2003-6150
Sound City 0-2003-6147
Studio 7 0-2003-6160

True / True Coffee 0-2003-6156

FURNITURE & HOME DECOR

1stFloor
Zara Home 0-2003-6645

3" Floor
Room Concept 0-2003-6523

BANKS & FINANCIAL SERVICES

3 Floor

Bangkok Bank 0-2003-6500
KBank 0-2003-6683-7
KBank Wisdom 0-2003-6533
Krungsri Bank 0-2003-6540
Muang Thai 0-2003-6526
SCB 0-2003-6680

Thai Life 0-2003-6528

FINE DINING & RESTAURANTS

G Floor

D’ARK by Phillip Di Bella
0-2003-6013

Dean & Deluca 0-2261-0464
Harrods Café 0-2003-6424
Jones the Grocer 0-2261-0382
La Baguette 0-2003-6420
Mozza by Cocotte
09-7004-0072

Pierre Hermé 0-2003-6444

M Floor

Café Leitz by Pacamara
0-2003-6068

15t Floor
Roast Café 09-4176-3870

2nd Floor

Greyhound Café 0-2003-6660
Vanilla Cafeteria 0-2003-6124

-z EMIQ)
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5% Floor

Escape Bangkok
0-2003-6000

6" Floor

Fu Cheer 0-2003-6301-2
Fuji 0-2003-6209-10
Haagen-Dazs 0-2003-6307-8
Hokkai Don 0-2003-6200
Kub Kao'Kub Pla 0-2003-6236
Lukkaithong 0-2003-6301-2
MK Live/MK Harvest
0-2043-7092

Mokuola Hawaii
0-2003-6202

Sava All Day Dining
0-2003-6208

South Tiger 0-2003-6314-5
Wine | Love You 0-2003-6213

7" Floor

Arno’s Steaks.Burgers.Beers
0-2003-6311

Coffee Beans by Dao
0-2003-6229

Crab & Claw 0-2003-6233
Emack & Bolio’s 0-2003-6250
Four Seasons 0-2003-6266
Gokfayuen 0-2003-6316
Iwane Goes Nature
06-4165-6232

La Monita 0-2003-6238
Laem Charoen Seafood
0-2003-6388

Le Dalat 0-2003-6267
Misoya 0-2003-6248

Nara Thai Cuisine
0-2003-6258

TSUJIRI 08-9205-2281
Yogurtland Express
0-2003-6237

8" Floor

Audrey Café des Fleurs
0-2003-6244

Bulgogi Brothers
09-8246-0888

Café Chilli 0-2003-6291-2
Ginza Shabu-Ten
0-2003-6206

Maisen 0-2003-6255
Man Fu Yuan 0-2003-6240
Pot Ministry 0-2003-6282
Shio 0-2003-6287

Tajima 0-2003-6271
Tenyuu Sho 0-2003-6277

ot Floor

Bella Rocca 0-2003-6273
Mugendai Penthouse
0-2033-6333

The Chop 0-2003-6275
You &l Premium Suki Buffet
0-2003-6399

BEAUTY, HEALTH & SPA

G Floor

Atelier de Prestige
Creed

Diptyque 0-2003-6429
Fresh 0-2003-6430
M.A.C 0-2003-6426
Nars 0-2258-0441

Sephora 0-2003-6400
YSL Beauty 0-2003-6427

1stFloor

Bath & Body Works
0-2003-6066

2" Floor
Aveda 0-2003-6491
Clé de Peau Beauté
IPSA 0-2258-1801
Kiehl’s 0-2003-6490

3 Floor
Boots 0-2003-6497

4% Floor

Anastasia 0-2003-6296-7
Dental Signature
0-2003-6322

Doctor Life 0-2003-6196
Immagini Clinic
0-2003-6188

Khongkwan Clinic
0-2003-6199

Moga by Aveda
0-2003-6190

N.Kanzai 0-2003-6100
Romrawin 0-2003-6181
Strip & Browhaus
0-2003-6295

That’so 0-2003-6171

The Lounge 0-2003-6172

LIFESTYLE & ENTERTAINMENT

1st Floor
BNK48 08-7922-7314

3 Floor

Better Vision 0-2003-6149
Eye Lab 0-2003-6155
Kinokuniya 0-2003-6507

4™ Floor

Another Story 0-2003-6138
Bounce inc. 0-2014-2607-8
JTB 0-2344-4688

Quartier CineArt 0-2261-0199
Virgin Active Fitness Club

at EmQuartier 0-2770-9797

SERVICES

B Floor

Auto Spa 0-2003-6642

Bellugg Luggage Delivery Service
Clean & Co. 09-5506-6991

Fast Fix 08-6896-2372

Leather Solute 0-2003-6622

G Floor

Tourist Lounge

M Floor

Club 21 Services 0-2021-2121

2" Floor
TrueSphere 0-2003-6293-4

3 Floor
AIS Serenade Club 0-2003-6163
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CLOTHES & ACCESSORIES

M Floor

Balenciaga 0-2129-4484
Bottega Veneta 0-2129-4392-4
Burberry 0-2610-9719-20
Céline 0-2610-9380-2

Chanel 0-2020-8544-5

Dior 0-2610-9699

Dolce & Gabbana 0-2610-6790
Ermenegildo Zegna 0-2610-9355-9
Fendi 0-2610-9287-8
Givenchy 0-2610-9607-9
Gucci 0-2129-4414-5

Hermeés 0-2129-4800-1

Jim Thompson 0-2129-9449
Jimmy Choo 0-2610-9944
Loewe 0-2610-9825

Louis Vuitton 0-2664-7272
MCM 0-2129-4491

Miu Miu 0-2610-9808
Mulberry 0-2610-9449
Off-White 0-2129-4530-1
Prada 0-2610-9800

Saint Laurent 0-2129-4511-5
Salvatore Ferragamo 0-2610-9463
Tod’s 0-2610-9999

Valentino 0-2129-4868

1stFloor

Aldo 0-2129-4507

Bally & Aigner 0-2129-4612-3
Boss Hugo Boss 0-2610-9440
CC Shop 0-2610-9823-4
Coach 0-2129-4664

Crazy Step 0-2129-4407

DVF (Diane von Furstenberg)
0-2129-4791-2

Europa 0-2610-9710-2
Flynow 0-2610-9410
Footwork 0-2610-9416
Footwork Noir 0-2610-9414
Greyhound 0-2129-4358

H&M 0-2610-6738

Jaspal 0-2610-9386
Longchamp 0-2610-9973
Massimo Dutti 0-2610-9935
Minor Lifestyle 0-2610-9952-3
Nai Chan Fabric 0-2610-9473-4
Nich 0-2610-9529
Noriko/Riko 0-2129-4406
Paul Smith 0-2610-9770-1
Pronto 0-2610-9246-7
Swarovski Temp 08-0321-6033
Swatch

Trussardi 0-2610-9599

Tumi 0-2129-4366-7

Zara 0-2610-9861-2

Zara Men 0-2610-9861-2

2nd Floor

Better Vision 0-2610-9645

EYE LAP Exclusive 0-2043-2800

ic! berlin 0-2129-4482-3

Infinite Gallery 0-2129-4462

Luxoptic 0-2129-4674

Oakley 0-2610-9550

Paris Miki 0-2610-9582

Waltz Vision 0-2610-9639, 0-2129-4474

4™ Floor

Indigo House 0-2129-4518
WATCHES & JEWELRY

M Floor

Blue River Diamond 0-2129-4782
Bvlgari 0-2610-9388-91

Cartier 0-2610-9945-7

Charms Fine Jewelry 0-2610-9330
Chopard 0-2610-9678-80

Franck Muller 0-2610-9426

IWC 0-2610-9466-9

JLC 0-2610-9925-6

Karat 0-2610-9393-5

Mikimoto 0-2129-4444-5
Montblanc 0-2129-4378-81
Omega 0-2129-4878

Panerai 0-2610-9290

Pannarai Jewellers 0-2610-9399
Patek Philippe 0-2129-4777
Patek Philippe by TKI 0-2129-4884
Pendulum 0-2610-9423-5
Perpetual 0-2610-9238-9

Piaget Boutique 0-2610-9678-80
PMT The Hour Glass 0-2129-4777
Premiera Exquisite Jewellery
0-2129-4677-8

Prima Gems 0-2129-4786-90

DIRECTORY

SIAM PARA

Rolex 0-2610-9828-30

Scintilla Gioielli 0-2610-9378
Sette 0-2129-4847-8

S.T. Diamond 0-2610-9897-9
The Enamored D Watch Café by
Trocadero Group 0-2610-9523

1stFloor

Bijoux de Louise 0-2610-9589-91
Chailai 0-2610-9498

Cubic Gems 08-0466-1656

Der Mond 0-2129-4355-7

Gems Pavilion 0-2129-4400

Le Beau 0-2610-9765-6

Nara Jewelry

P&P Jewelry 0-2129-4387-9
Rajdamri Gems 0-2129-4496-9
Siam Tiara 0-2610-9411-3
Sirinapa Diamond 0-2610-9787
Sirus Tanya 0-2129-4656
Swarovski 0-2129-4396-7
Tang’s by ChualLee 0-2129-4528-9
Thomas Sabo 0-2129-4550

Trez Jewelry 0-2129-4359
Xavier by Uthai Jewelry
0-2129-4422

2nd Floor

Prima Gold 0-2610-9644
TECHNOLOGY & GADGETS
29 Floor

Big Camera 0-2129-4763-4
Bose 0-2129-4301-4

Dream Theatre 0-2610-9671
Dyson 0-2129-4338

Focal 0-2610-9565-6

Hear by Munkong Gadget
0-2610-9982

Huawei by Jaymart 0-2129-4851-6
HYT 0-2610-8823
Jaycamera 0-2129-4765-6
KS Home Entertainment Plus
0-2129-4311-2

Linn 0-2610-9708

Pioneer 0-2610-9648-9
Porsche Design 0-2610-9986
Samsung by Jaymart
0-2129-4857-9

Sony Style 0-2610-9664-6
Sound City 0-2610-9780-1

3" Floor

.Life 0-2610-9884-6

Dtac Hall 1678

iStudio 09-2249-3649

Samsung Experience Shop
0-2610-9779

SHOT PRO 0-2610-6750

True Branding Shop 0-2610-9956
True Shop 1242

4™ Floor

AIS Paragon 1175

AIS Serenade Club 1175

Dtac dinfinite 1678

IT City 0-2610-9530, 0-2610-9866
Jaymart 0-2610-9777

FURNITURE & HOME DECOR

1stFloor

Zara Home 0-2610-9975

2nd Floor

Osim 0-2129-4526

3 Floor

Baker 0-2126-4434

Barbara Barry 0-2129-4799

Bo Concept 0-2129-4657

Craft 0-2129-4477

Crystal & Symphony 0-2129-4493-5
DM HOME 0-2610-9850

DM HOME POP UP

Hickory Chair 0-2129-4577
Jaspal Home 0-2129-4505

Lotus Arts de Vivre 09-1775-4127
Momentous 0-2610-9682-5
NaRaYa 0-2610-9418

Natuzzi 0-2610-9692-3

Pasaya 0-2610-9338-41

Ralph Lauren 0-2610-9955

Sealy, Ethan Allen, Tempur
0-2129-4362-3

Seletti by Room Concept Store
09-5372-2157

St.Louis & Puiforcat 0-2129-4799

4" Floor

Adul Collection 0-2610-9494
Aslam Qureshi 0-2610-9370
Phufa Treasure Trove 0-2129-4556

BANKS & FINANCIAL SERVICE

Signor Sassi 0-2610-9889-91
Taling Pling 0-2610-9368-9,
0-2129-4353-4

The Grill Tokyo 0-2610-9487-9,
0-2129-4427-8

Tokyo Milk Cheese Factory
0-2129-4558-9

G Floor

Bangkok Bank 0-2129-4318-23
Kasikorn Bank 0-2610-9404-7

SCB Currency Exchange 0-2129-4593
Siam Commercial Bank 0-2610-9344-5
Thanachart Bank 0-2129-4374-7

1stFloor

Krungsri Exchange 0-2129-4672

P&P Jewelry (Exchange) 0-2129-4387-9
Thanachart Bank Currency Exchange
0-2129-4371-7

3 Floor

Kiatnakin Bank 0-2610-9201-3

SCB Investment Center
0-2610-6740-3

Superrich 0-2254-4444

The Wisdom Lounge @Siam Paragon
0-2610-9751-3

UOB Wealth Banking 0-2610-9602-4

4" Floor

Bank of Ayudhya PCL
0-2129-4560-4

Government Savings Bank (GSB)
0-2610-9600-1

KTB Precious Plus 0-2129-4831-5
Tisco Bank PCL 0-2610-9574-6
TMB Bank 0-2129-4585-9

Value Plus Curency Exchange
08-8901-5665

5% Floor

CIMB 0-2610-9742-5

AUTOMOBILE &
AUTO SERVICE

B Floor

Auto Spa 0-2610-9988-9

2nd Floor

Aston Martin 0-2610-9775
Bentley 0-2610-9880

Ducati 0-2610-9912
Harley-Davidson 0-2129-4827-30
Jaguar Land Rover 0-2007-0008
Maserati 0-2610-9441-5
McLaren 0-2610-9922
Millennium Auto 0-2610-9900-9
Mini 0-2610-9900-9

Porsche 0-2610-9911-3
Rolls-Royce 0-2610-6785-9

FINE DINING & RESTAURANTS

G Floor

Amici by Pomodoro 0-2129-4331-2
Another Hound Café 0-2129-4409-10
Aoi Japanese Restaurant
0-2129-4348-50

Bake A Wish 0-2129-4826

Brix Dessert Bar 0-2129-4836

Cha Tra Mue 0-2129-4472

Chilli Thai Restaurant 0-2129-4761
Clinton Street Baking Company
0-2129-4861-2

Coffee Beans by Dao 0-2610-9702-3,
0-2610-9916

Coffeeology

Crab & Claw 0-2610-9713-4

Four Seasons 0-2610-9578

Fuji Japanese Restaurant
0-2129-4315-7

Harrods Signature Shop 0-2610-9986
Harrods TeaRoom 0-2610-9433
IHOP

Khao Dessert Café 0-2129-4369
KOI Thé

La Creperie 0-2129-4844

Mandarin Oriental Shop
0-2610-9845-7

McCafé 0-2610-9280-4

McDonald’s 0-2610-9305-7

Milch 0-2129-4860

MK Gold Restaurant 0-2610-9336-7
Mugendai Steakhouse 0-2129-4555
Nara Thai Cuisine 0-2129-4863
Pang Cha

QQ Dessert 0-2129-4672

Scala Shark’s Fin 0-2129-4335-6
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Vanilla Brasserie 0-2610-9383-5
Veganerie Sole 0-2129-4755
Vivarium by Chef Ministry
0-2610-9551

Wang Jia Sha 0-2129-4661-2
Whittard of Chelsea Tearoom
0-2610-7519

M Floor

Bombyx by Jim Thompson
0-2129-4840

Ladurée 0-2129-4771-3
TWG Tea Salon & Boutique
0-2610-9527

1stFloor

Godiva 0-2129-4680

Nespresso Boutique 0-2610-9640
Paul 0-2129-4768-9

Starbucks 08-4438-7410

2nd Floor

Coffee World 0-2129-4757

3 Floor

Auntie Anne’s 0-2610-9910
Baskin Robbins 0-2129-4166-9
Buddhi Belly 0-2610-9784
Milkcow 0-2129-4762

Mr. Shake Beyond 09-0979-7699
Omotesando Koffee

Squeeze by Tipco 0-2129-4492
Starbucks Coffee 0-2610-9546-7

4t Floor

Baan Ice Restaurant 0-2129-4807-9
Boon Tong Kee 0-2129-4997-8
CAMP 0-2610-8000

Candy Crepe

Chabuton 0-2129-4347

Cold Stone Creamery 0-2129-4894
Evaime 0-2610-9354, 0-2129-4576
Fai Sor Kam 0-2610-9717-8
Freeze Frozen Yogurt 0-2129-4596
Fucheer by Lukkaithong
0-2610-9520

Honmono Sushi 0-2610-9240
IHOP 0-2610-8000

Laem Charoen 0-2610-9244-5
Lukkaithong 0-2610-6708-5
Midtown 0-2129-4516-7

Nuer Koo 0-2610-9772-3

Oishi Grand 0-2610-9584-8

Pot Ministry 0-2129-4398

Saboten 0-2610-9496-7
Salt//Pepper 09-7017-9192
Sansab 0-2610-9525

Sushi Den 0-2610-9667-8

True Coffee 0-2610-9480

Tudari 0-2610-9456-7

Wa Q 0-2610-6470-2

5% Floor

Haagen-Dazs 0-2610-9377
Mister Donut 0-2129-4895
Starbucks Coffee 0-2129-4629

BEAUTY, HEALTH, SPA &
FRAGRANCE

1st Floor

Aveda 0-2610-9656

BsaB 08-4662-6692

Crabtree & Evelyn 0-2610-7514
Lampe Berger

Organika

Panpuri

Pralyn

Thaniya

THANN 08-6364-1261

2nd Floor

Apex Profound Beauty 0-2610-9491-2
BIDC Dental Signature 0-2610-9630-3
Boots 0-2129-4464-5

Gold Elements

KG Salon Inter (Ketvadi Gandini)
0-2610-9623-5

La Bretagne 0-2610-9621, 0-2610-9570-1
Minerva Clinic 0-2610-9636

Moga International Salon
0-2610-9627-8

Pewdee Clinic 08-0810-9000

Qi Shiseido Salon 0-2610-9619-20
Romrawin Clinic 0-2610-9855-8
Siam Laser Clinic 0-2129-4687-90
Sisters Nails & More 0-2610-6747-9
Skin Sense 0-2610-9539, 0-2129-4468
Slim & Slender by Romrawin
0-2610-6755-6

The Scarlett Clinic 0-2610-9371-4

3 Floor

Bath & Bloom

Mt.Sapola

Ndol

PKS Laser Clinic 0-2610-9685
Pranali & Body Shape Wellness Spa
0-2610-9596-8, 0-2610-9686

Ryn

Suvarn

Thaniya

4™ Floor

Dent @Paragon 0-2129-4538-9
First Face 0-2610-9755
Fitness First Platinum
0-2610-6777

HARNN 0-2129-4326
Mt.Sapola 0-2129-4369

Satira 08-1353-3293

THANN 0-2610-9324-5

KIDS, SERVICES &
ENTERTAINMENT

B Floor

Auto Spa 0-2610-9988-9

Bag Studio 0-2610-9851-2
Flower Décor 0-2610-7989

Mr. Sky

Sea Life Bangkok Ocean World
0-2687-2000

G Floor

Lock Box 08-0059-5905

2nd Floor

Asia Books 0-2610-9609-14

Cin Guitars 0-2129-4594
Eastbourne (Kodak Exp )
0-2610-9593-5

Mangpong 0-2129-4454

Music Collection 0-2129-4460
Nakornluangkandontree

(Hi Class Guitar Center) 0-2129-4480

3 Floor

Kinokuniya Bookstore 0-2610-9500
MOMOKO 09-4646-0364

4t Floor

Bangkok Dance 0-2610-9428-30
Claywork 0-2129-4327

Helen Doron English 0-2219-4383-4
Inlingue 0-2610-9729-31
Kumon 0-2129-4328-9

OKLS 0-2610-9724-6

Quality Kids 0-2610-9733
Yamaha Music School
0-2129-4500-3

‘Yamaha Popular Music School
0-2129-4305-6

4A Floor

Babies Genius 0-2610-9785-6
College of Music Mahidol University
0-2129-4542-6

ECC 0-2610-9348-9

KPN Chinese Academy 0-2129-4540-1
Modulo Language Center
0-2129-4997-8

Net Design 0-2610-9854

New Education World 0-2129-4475-6
Pee Wee Tennis School 0-2610-9350-1
Star Maker 0-2610-9763-4

The Asian Taekwondo

0-2129-4309-10

5% Floor

Blu-O Rhythm & Bowl 0-2129-4625-6
KidZania 0-2683-1888

Krungsri Imax 0-2129-4631

Paragon Cineplex 0-2129-4635-6
Royal Paragon Hall 0-2610-8011
Thai Ticket Major 0-2262-3456
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CHANEL

Cruise 2018/19 Collection in Bangkok

Unveiling the legacy of Chanel Cruise with a contemporary interpretation of fashion fuII of new details.
ElpnlsziRAnans Chanel Cruise falvsinaslanunduiiialUgeAmasnnnin ey

The most trending on social media and certainly
the most talked about topic among fashion elites when
Chanel announced that Bangkok was the next port of
call for its La Pausa cruise ship. As the clock turned to
October 31, the only destination to reach was the pier
at the Mandarin Oriental to wait for the arrival of the
luxury steamer carrying the latest Cruise Collection.

The first ever Cruise Collection was born when
Mademoiselle Chanel responded to the lifestyle of
wealthy socialites who escaped the bustling streets
of Paris and took refuge aboard passenger liners in
the Mediterranean during early 19" century whereby
she turned a ship into a floating runway. Inspired and
enthused, Karl Lagerfeld has recreated the collections
shown in far-flung places from Tokyo, Beijing, Chengdu,
and Moscow — with the most recent, Cruise 2018/19
Collection, docking in Bangkok.

Selective guests of Chanel were shown the Cruise
wear in lighter materials, versatile silhouettes perfect
for Bangkok’s climate. The fabrics in candy-colored
shades in cotton, silk as well as tweed that was
synonymous with the brand. All in all, the show was a
perfect homage to Gabrielle Chanel’s enviable style and
her Cruise Collections.

This journey on board a Chanel cruise ship, under
the stars along the Chao Phraya riverbanks, was
unqguestionably filled with unforgettable memories. This
epic story will surely transpire into other things in the
world of fashion.
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THE MALL

FAEEDIHEADHRETYT
TEDINEAEERE

Apply membership card free at any cashiers

Get 5% Discount

For regular price items in department store
FHTEBLASNTE, BEHEATEBRRES%EEICoEATERT
ERBSEREHERRRF, AIEEEHARANEANNEDRN 5%

M g \ Return More for Every Purchase
\P_[UJJNH BEVISICEERERNEET

-l B mrmpEREE
Earn M Point
. 25 THB Get 1 M POINT for each 25 baht spent in department store
* Get 10 M POINT when shopping and say no plastic bags

* Get x5 MP.I“HT when shopping on your birthday
Redeem M Point

-Redeem 200 MPOINT = 25 THB discount
-Redeem MPOINT to get 12.5% on-top discount

but not over the amount of purchase

M Point® g
CEEBICT 25NV OREBWEEICTITVASED

| 1% M Point
| W7 Expatriate M Card SR ERYEIESH
- ERHINESHE 256 RHKFIRE 1 M Point
- WY ERELERISAIREL 10 M Point
- EHYRWYEIZ 5 & M Point
- BERERYRAIZNE M Point %)

M Pointh'EZ &g |
|
|
M PointZ#/FR | 5&i% M Point
|
|
|

- BEWVWETORICEVWYERZ]TZ & 10M Point#1§
- BREBICKEV LT ORI 5 ZOM Pointz 45

- 200M Pointd ZF|FT25 /=Y DEI5| = HRANIPEREL Expatriate M Card SU@E B E1EE = M Point

- HBEVEITEEEFHOPINtFIAT12.5 %05 - $4if 200 M Points AI3KEX 25 ZREk#fi
- 5t M Points, \R&#ilz EXFAIIRE 12.5%i0, EFF B MY Em
+ 53R M Points TIM SEEIS RS TIRHR

/)

éMPORlUM

Exclusive for Expatriate or
Foreigner living in Thailand

EM@UARTIER pARKGON

MPRICE

Member exclusive price over

1,000 items in all department store
through the years

FMEBLT1, 000 LOABRRIESESVARZATWET
MR SRE S8 1 0004

M PRIVIIEGE

Exquisite privileges from various
shop for all 365 days

ZORRL BFENSRBEEL DRI nE T
EFEREIEAIT 3655

M SURPRISE

Endless Rewards Beyond Expectation
BB R R
R EBABBANBED A

For more benefits please check at
@ www.mcardmall.com ) mcardforall

[ M Card mobile application

THE MALI

SKYP®@RT

LUPORT

HUA HIN RESORT MALL




"DIAMOND. COLLECTION

EMPORIUM - 0 2664 8660
SIAM PARAGON - 0 2610 9945



